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20000 EXPECTED AT ASI SHOW 


Car Production Hits 102,000 Weekly Rate 





Encore for Toronto 
No. 1 Banquet 


Potentates Galore 
The Colonel Entertains 
Ben and Bill Move 


seer 


By 
Chris Sinsabaugh 


LIPPING BACK the pages of 

the old scrap book, I come to 
the column of four years back, 
just at about this time of the year, 
and read what I wrote about my 
first visit to the Canadian national 
show in Toronto. 
In substance l 
said that all my 
life I had been 
looking for the 
ideal automobile 
show and that at 
last I had found 
it—in Toronto. 
My inspiration 
came from the 
fact that the Tor- 
onto exhibition 
was staged in a 
building that had 
been constructed for only one pur- 
pose—to hold therein an automo- 
bile show. All on one floor and 
with all the elbow room in the 
world for the spectators, one could 
not help but enthuse over this 
masterpiece builded by Jack L. 
Stewart, who has directed these 
affairs for the past 10 years. I feel 
that I did not stick my neck out in 
expressing myself thusly and time 
has verified this belief. 


* * 








J. L. Stewart 


* 


AGAIN I visited this show—last 
Monday. Again I vote the same 
way—I have had no reason to 
change my mind. And I think that 
other cities could well take a 
leaf out of Jack Stewart’s book 
and do as Toronto did—erect 
buildings designed for automobile 
shows. Their popularity demands 
Something of the sort and the 
automobile industry, which spends 
huge fortunes on these displays, 
certainly is entitled to a run for 
its money. 

* a a 


TORONTO’S building is located 
on the grounds of the Canadian 
National Exposition. It was con- 
structed at a cost of $1,000,000 and 
last Monday I was told that now 
it is completely paid for and paid 
for with money made out of auto- 
mobile shows. How was it fi- 
nanced? Well, 10 years ago the 
automobile folk, disgusted with 
the buildings they had been 

(Continued on Page 10, Col. 1) 


In This Issue 


See Registrations Page 13 

Coming Events Page 4 
Page ll 
Page 8 
Page 13 
Page 12 


Production This Week 
Sales Through Service 
Truck Registrations 

Used Car Price Table 











CROWDS TO TICKLE THE HEART of any salesmanager turned out to see the new 1939 offerings of the automobile 
industry at the Pacific Automobile Show in San Francisco, Nov. 12 to 19. Shown above is a general view taken as the 
event was at its peak. More than 75,000 were estimated to have crowded in Civic Auditorium, with the visitors more 


enthusiastically new car minded than they have been in many years. 


The event brought soaring sales. 


Serious Stoppages Seen Remote 


As Sporadic Strikes Hit Plants 





Reeves Foresees 
Return of Heyday 
Of Car Production 


FLINT.—Continuing to move 
forward like the product it offers 
to the world, the motor industry 
with improving conditions here 
and abroad is looking forward a 
few years when it should again 
turn out 4,500,000 to 5,000,000 
cars and trucks as it did in 1929 
and 1937, declared Alfred Reeves, 
vice- -president of the Automobile 
Manufacturers Assn., speaking be- 

(Continued on Page 3, Col. 3) 








Canadian Show 
Strengthens ’39 
Sales Optimism 





By Warren Hastings 
Editor, Canadian Motorist 

TORONTO.—Canada’s National 
Motor Show concludes Saturday 
in a blaze of glory with every in- 
dication that attendance will es- 
tablish a new record and with the 
atmosphere of optimism in which | 
the show opened vindicated = 
enhanced. 

Everybody appears happy about | 
the whole thing. 

Following the brilliant nites’ 
described in these columns last 
week the top event of Show Week 
was, of course, the National Auto- 
mobile Show dinner of the Ca- 
|nadian Automobile Chamber of 
|'Commerce, Monday night, in the 


Convention Hall and ballroom of 
(Continued on Page 3, Col. 4) 





By W. C. Callahan 
Managing Editor 

DETROIT.—In spite of sporadic 
labor difficulties during the past 
week observers in the industry 
feel that the likelihood of general 
disturbance is not imminent at 
this time. This confidence is 
bolstered by development during 
the week in which leaders of the 
United Automobile Workers vol- 
untarily requested punitive 
measures by factories in the case 
of unauthorized strikes at the 


AUTOMOTIVE NEWS’ headquar- 
ters during the ASI Show in Chi- 
cago will be at the Hotel Stevens. 





Plymouth and Briggs plants which 
resulted in unnecessary stoppage 
of work and loss of time to some 
14,600 employes. 

At noon Friday a similar shut- 
down occurred in Fisher Body 
plant No. 1 at Flint which 
threatened the employment of 

(Continued on Page 13, Col. 1) 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 
1938 
Pos. 
1—359,776 
2—296,760 
3—218,557 


1937 
Pos. 


660,882— 2 
717,051— 
Plym. 411,910— 
Buick 171,085— 
Dodge 229,037— 
Pontiac 189,196— 
Olds. 167,833— 
Packard 84,518— 8 
9— 35,372 Chrys. 79,102—10 
10— 31,953 Stude. 62,210—13 


Total All Makes 
1,461,194 3,100,881 


For complete standings of 
makes, see Page 11 this issue. 


Make 


Chev. 
Ford 


4—128,286 
5— 76,757 
6— 72,610 
7— 66,961 


8— 40,048 


all 











NADA Officials 
To Hold Meetin 
In Detroit Sunday 





DETROIT.—A meeting of 
the officers and executive commit- 
tee of the National Automobile 
Dealers Assn. is scheduled to be 
held at the Hotel Statler, Detroit, 
starting Sunday, Dec. 4. The Com- 
mittee, which is responsible for 
the operation of the association 
between meetings of the full board 
of directors, will give considera- 
tion to plans for the forthcoming 
twenty-second annual convention 
to be held in San Francisco, Apr. 
17-19, 1939. In addition, they will 
review current activities and con- 
sider recommendations of the staff 

(Continued on Page 13, Col. 1) 


355 Companies 


Show Wares At 
Chicago Exhibit 


Latest Accessories, Parts and 
Equipment Make Bow 
This Week 


By Mel Adams 
Staff Correspondent 


CHICAGO.—With hotels al- 
ready crowded, and attend- 
ance expected to pass the 20,- 
000 mark, the Automotive 
Service Industries show, 
major event of the accessories, 
service station equipment, replace- 
ment parts and shop tool indus- 
tries, will open Monday and con- 
tinue through Friday at Navy Pier. 


In advance of the arrival of 
visitors to the show, the exposi- 
tion hall was a beehive of activity 
all week as finishing touches were 
put on decorations and exhibits 
were set in place. 

Also a magnet were the annual 
meetings of two of the spon- 
soring associations, the Motor and 
Equipment Wholesalers’ Assn. at 
the Stevens and the National 
Standard Parts Assn. at the Sher- 
man. The Motor and Equipment 
Manufacturers Assn. third of the 








£ sponsoring organizations, is main- 


taining headquarters and will hold 
a meeting at the Blackstone. 


Final tabulation of the show 
setup as announced by A. B. 
Coffman, manager, reveals that 355 
firms will exhibit, occupying 947 
booths and 103,208 square feet of 
floor space. The entire north wing 
and the east end of the south wing 
of the 1%-mile long pier will be 
occupied by displays, with demon- 
strations and other animated fea- 
tures prevailing. 


Entrances and free parking 
spaces have been provided at both 
ends of the building. 


Each day of the show through 
Friday at 5 p. m. will be restricted 
in attendance to members of the 
three associations putting on the 

(Continued on Page 2, Col. 3) 


Output Pace Is Liveliest 


Since Mid- 


trucks, while last week the rate, 


By Howard E. Hallas 
Associate Editor 

DETROIT.—Responding to the 
accelerated sales tempo, the auto- 
mobile industry currently is oper- 
ating at the liveliest pace it has 
experienced since August, 1937, 
according to Automotive News 
figures. 

Principally responsible for this 
week’s increase, which lifts pro- 
duction to an estimated 102,614 
units, were Ford’s 40 percent 
step-up and Plymouth’s boosted 
rate, movements characteristic of 
| the trend throughout the _ in- 
| dustry. Last year at this time pro- 
duction stood at 91,624 cars and 


Summer of °37 


only slightly retarded by the holi- 
day, was 83,857. 

Production during November 
approached the 400,000 mark for 
the first time in 18 months, with 
a total of 399,434 cars and trucks 
estimated by Automotive News to 
have been manufactured in the 
United States and Canada in the 
30-day period. 

Leading producer continues to 
be General Motors, with 42,989 
units projected for this week, 
against 39,942 last week and 40,- 
000 during the same week last 
year. Of the current total, Chev- 

(Continued on Page 11, Col. 3) 
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ASI Show Expected to Attract More Than 20, 000) t 





AUTOMOTIVE LEADERS 175 strong turned out Wednesday to get the low- 
down on the European situation from Frederick Birchall, foreign correspondent 
of the New York Times, at a luncheon given by the Times at the Recess 
Club, Detroit. In the picture above, left to right: Alvan Macauley, president 
Packard Motor Car Co., and President of the Automobile Manufacturers Assn.; 
Col, Julius Ochs Adler, vice-president and general manager of the Times; 
F. M. Zeder, Chrysler vice-president of engineering. 





AT THE NEW YORK TIMES luncheon in Detroit Wednesday, left to right: 
Guy Smith, Brooke, Smith and French; George Johnston, Hudson, and W. A 
James, Hudson admanager. 





SNAPPED at the New York Times luncheon at the Recess Club, Detroit, 
Wednesday, are left to right: J. P. Little, sales manager General Motors Truck 
Co.; I. B. Babcock, chairman, General Motors Truck Co.; W. B. Wardle, 


Cadillac; and N. Dreystadt, general manager Cadillac. 
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REPRESENTING NASH-KELVINATOR and Fisher Body at the New York 
Times luncheon were left to right: J. L. McQuigg, Geyer, Cornell and Newell, 


Nash-Kelvinator advertising counsel; Roy Boscow, Nash Div. admanager; 
W. G. McLean, advertising manager Fisher Body. 


« 
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Photos by Norman York Studios 


FORD DELEGATION at the New York Times luncheon included left to 
right: E. M. Chaffee, Frank Scott, of N. W. Ayer; Roy Barbiers, Ford ad- 
manager; Barney Barnard and H. G. McCoy, N. W. Ayer. 


Kuhlman Electric Buys 





| Four New Directors 
Detroit Electric Furnace Announced by MEMA 


DETROIT. — Kuhlman Electric | NEW YORK.—A. H. Eichholz, 
Co. has purchased the Detroit! general manager of the Motor & 
Electric Furnace business and will| Equipment Manufacturers Assn., 
hereafter operate it as the Detroit} announces that the following have 
Electric Furnace, division of| been chosen directors. 

Kuhlman Electric Co., Bay City. | 





C. P. Brewster, K-D Manufac-| 
The same sales, service and pro- ‘turing Co., Lancaster, Pe.; BR. L.| 
duction personnel which have Sommerville, The Electric Stor- 


been with the company will con-| age Battery Co., Philadelphia, Pa.; 
tinue in the conduct of the com-|J. C. Stiles, Stiles-Barrett Corp., 
pany’s business under the direc-| St. Louis; and E. W. Windsor, 


tion of A. E. Rhoads. |Sherwin-Williams Co., 








The} 
Cleveland. | 


———- & 











WHAT’S WHAT IN EUROPE was outlined to leaders 


in the automobile 
industry Wednesday at the Recess Club, Detroit, by Frederick T. Birchall, 
New York Times European correspondent, center, at a luncheon given by the 


On Birchall’s right is William E. Holler, sales manager of Chevrolet. 
vanDerZee, vice-president Chrysler Corp. 


Times. 


On his left, A. 














ENGINEERS, PRODUCERS <nd publishers gathered at the New York Times 
luncheon in Detroit, Wednesday, left to right are: E. D. Stair, owner, Detroit 
Free Press; W. B. Stout, Stout Engineering Laboratories; Alvan Macauley, 
president Packard Motor Car Co.; W. B. Lowe. managing director Detroit 
Free Press; Col. Julius Ochs Adler, vice-president general manager New York 
Times. 





ONLY ONE WOMAN attended the New York Times luncheon in Detroit 
Wednesday, Miss Louise Grace, Grace and Bement. At the table left to right 
are: Ben Etter, New York Times Detroit representative; Miss Grace, Ted 
Grace, Grace and Bement; Austin Bement, Grace and Bement: William 
Hjalmar Mason, Detroit representative New York Times and with Back to 
camera Storrs Case, Graham-Paige admanager. 








e 
355 Companies 
* e 2 
Pier in Chicago 
(Continued from Page 1) 
for the benefit of the trade. 
One of the highlights in con-| 
merchandising competition, the re- Pe 
sults of which will be made known | "Ag %— o> 
Sant 
Manufacturers are confident that | jee" »""™ 
the 1939 demand will produce a| 
due to improvements made in their 
products and the expectations of 
factories. 
Theoretically, they state, it 
placement parts sales increase as 
motor car demand falls off, but in 
true. In other words, when gen- 
eral conditions are favorable and 
they are more likely to maintain 
their cars in a good state of up- 
invest in new automobi'es. 
Added prestige being achieved 
looked upon as a good omen for| 
the parts, accessories and replace- 
trade their present cars for those 
of later vintage, it is pointed out,; ,aywonG THE ADVERTISING leaders at the New York Times luncheon 
sories and service necessities. | director New York Times. 
Sales strategy is holding chief 
meetings, and this subject rates 
as one of the most important on 
Brooklyn Show 
Further Boosts 
By Bethune Jones 
Staff Correspondent 
ent weather marred part of its 
12-day run, attendance at the an- 
Brooklyn and Long Island Deal- 
ers Assn. in the Transportation 
Fair began a steady rise at mid- 
week and came into its own as an 
for the New York metropolitan 
area. Expectations were that in- 
throughout the remainder of the 
event, concluding Saturday. 
played at the recent national 
show in Grand Central Palace 
Fair event. Even during the dull 
attendance period when the show 
was reported encouraging. 
Show Not Comparable 
background, which drew visitors 
from a wide area and brought the 
prominence, this year’s Brooklyn 
show is not comparable with those 
barring comparisons is the fact 
that the current exposition is 
responding events in other years 
were for a seven-day period. 
tions of the show this year is to 
give dealers throughout Long 
added sales impetus not enjoyed | 
at the start of other new model | 


Will Exhibit at 
show. The final evening will be) 
nection with this year’s show is a} 
during the exposition. 
considerable increase in volume, 
better business by the motor car 
might seem that service and re-| 
actual practice the reverse is 
people have the money to spend, 
keep in the event that they do not 
in favor of used car ownership is 
ment industries. Motorists who |: 
are in the mood to invest in acces- | were Henry T. Ewald, Campbell-Ewald; left. at right, T .E. Palmer, advertising 
attention at the three association 
the programs of the conventions. 

Outlook for °39 

NEW YORK.—Although inclem- 
nual automobile show of the 
Bldg. of the New York World’s 
effective continued sales stimulant 
creasing interest would proceed 

The same buying interest dis- 
was also evidenced at the World’s |} 
was virtually snow-bound, buying | 

Because of its World’s Fair 
event into national automotive 
staged in former years. Also 
running 12 days, whereas cor- 

Effect of the increased propor- 
Island as well as Brooklyn an 
years. Indirectly, dealers in other 


Photos by 


Norman York Studios 
New York Times 
Chrysler statistician; 


STATISTICS, ADVERTISING and sales met at the 
luncheon Wednesday as represented by John Scoville, 





sections of the metropolitan area| Jack Dineen, General Motors advertising manager, and Roy Peed, Chrysler 

also benefited from the wide-| vice-president former DeSoto sales manager. 

spread attraction of the show. | 

a with a general buy-| Jersey Fair Sales Act ling for sale of any retail mer- 

ing upturn an economic im- . . she ise ¢ 28S é 0S 

asanran an” ee n- | Held Unconstitutional | ©h2™4ise at less than cost. The 
’ esponse,; .. | court will review the test case 

even though interrupted by ad-| TRENTON, N. J.— Automobile | jh itiated last summer in Bergen 

verse weather, is heartening to|and automotive parts and equip- Cx he fi a t re Ha 1 

dealer members of the Brooklyn| ment dealers are among those in- ny Gers court, — 


sack, which brought a ruling Oct. 
31 from Judge Berthold Vor- 
sanger that the law was uncon- 
stitutional. 


terested in the slated state su- 
preme court January term review 
of the state “Fair Sales Act,” ban- 
ning advertisement, sale or offer- 


and Long Island Assn. and is be- 
ing cited by its leaders in new| 
statements of enthusiasm regard- 
ing the future outlook. 
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Washington Views Business Outlook With Optimism 


Indicators Still Rising 
With Xmas Trade Strong 


By William Ullman 
Washington Correspondent 

WASHINGTON.—Talks this 
week with a number of well- 
placed observers, official and un- 
official, lead inescapably to the 
conclusion that there has been no 
let-down in the upward trend of 
pusiness and industry and that, 
rather, the last few weeks have 
given an impetus to the movement 
which began some months ago. 

Once again Washington is find- 
ing particular encouragement in 
the results being achieved by the 
automobile industry; and _ espe- 
cially in the reports from dealers 
throughout the country which in- 
dicate very clearly that the inter- 
est of the public in the new mod- 
els is being backed up by an im- 
pressively substantial volume of 
orders in all price classes. The 
National Capital is thoroughly 
aware of the prime importance of 
the automotive industry as an in- 
dex of general economic condi- 





Equipment Sales 
To Government 
Show Increase 





WASHINGTON. — Announce- 
ment this week by the department 
of labor, as required under the 
Walsh-Healey Act, showed that 
suppliers of automotive equipment 
have received quite a number of 
orders from various agencies of 
the federal government over the 
seven-day period. 


These included: Trucks, $12,036, 
Interior, Coleman Motors Corp., 
Littleton, Colo.; trucks, General 
Motors (Chevrolet division), GMC, 
War, $46,645; trucks, Farm Se- 
curity Administration, General 
Motors (Chevrolet division), $61,- 
434; trucks, Interior, Yellow 
Truck and Coach, $10,615; chassis, 
Navy, International Harvester, 
$10,390; tractor trucks and dump 
a Agriculture, Mack, $21,- 


Since the Walsh-Healey Public 
Contracts Act went into effect in 
September 1936, a total of 11,060 
contracts valued at $650,066,189 
have been awarded to all types of 
firms throughout the United 
States and its territories which 
have agreed to comply with its 
stipulations. 








tions, and it is safe to say that 
observers who have been anxious- 
ly scanning that horizon for the 
past two months are not being 
disappointed by current events. 

There was some uneasiness this 
week as a result of the “wildcat” 
strike which, though it involved 
no more than 60 men affected 
more than 13,000 workers at the 
Plymouth and Briggs plants. How- 
ever, Washington rejoiced in the 
fact that UAW officials refused to 
be stampeded and instructed the 
strikers to go back to work. Ob- 
servers here of all shades of opin- 
ion are frank in expressing the 
hope that the automotive industry 
this season will not be hampered 
by the labor difficulties which 
have had such a disrupting in- 
fluence in the past. 

Reports coming into the Nation- 
al Capital from centers through- 
out the country indicate that the 
volume of Christmas business is 
shaping up very well and there is 
reason to believe, at least at this 
time, that holiday retail purchas- 
ing will exceed last year by an 
appreciable margin. These re- 
ports are in general agreement 
on the point that there is far less 
hesitancy in seasonal buying this 
year as compared with 1937 and 
that individual purchases are in 
larger volume. Also, the number 
of persons coming into the mar- 
ket now is running ahead of last 
year in most communities. 

Corporate earnings for the most 
part have been moving forward, 
and dividend declarations, includ- 
ing extras, are in heavy volume 
as the year-end nears. 

Expenditures Cut 

A gradual tapering off in WPA 
spending is the Administration’s 
plan; but there is to be an avoid- 
ance of the abrupt curtailment 
which, in the opinion of some, ac- 
centuated the recent recession 
movement. However, if the re- 
armament program is approved by 
Congress, the Federal Government 
will make unusually heavy ex- 
penditures through the War and 
Navy Departments. The combined 
Army and Navy appropriations 
now are above $800,000,000 an- 
nually. 

Shifting of WPA workers to 
employment in connection with 
the projected rearmament pro- 
gram has been discussed, but an 
insurmountable difficulty seems 


to lie in the fact that so many of 
the former are unskilled. _ 


GENERAL MOTORS’ W. S. KNUDSEN, who is Bill to most everyone on 
this side of the St. Lawrence, becomes Sir William in Canada since being 


made a knight by the King of Denmark. 


He is here greeting Ontario’s fight- 


ing premier, the Hon. Mitchel! F. Hepburn, at the Canadian National Auto- 


mobile show in Toronto last week. 





HUDSON OF CANADA'S Glenn Bannerman, in charge of advertising, who is | 
also president of the Association of Canadian Advertisers, ¢ 
Hudson admanager from Detroit | New 


Hudson’s Montreal distributor, W. A. 


James, 1 
and Warren Hastings, editor of Canadian Motorist met at the reception at the | 


Major Ferland, 


Canadian National Automobile show in Toronto last week. 


IDEAL AUTOMOBILE SHOW is the way in which Chris Sinsabaugh 








describes the Canadian National Motor 


Show just concluded in Toronto. Shown above is a general view of the show, which attracted a brilliant crowd. 


The forthcoming Pan American 
Conference at Lima, Peru, is, of 
course, of great significance not 
only politically and culturally, 
but from the economic standpoint. 
Washington hopes that not only 
will our delegation, headed by 
Secretary of State Cordell Hull— 
whose prestige now is at its peak 
through the successful conclusion 
of the British and Canadian trade 
agreements—be able to affect a 
greater unity of political action, 
but that it will be the means of 
bringing about a large enhance- 
ment of inter-American trade. 

Public Awakened 

It is noteworthy in this connec- 
tion that recent events have 
served to awaken the public gen- 
erally, with rather a_ shocking 
rudeness and suddenness, to the 
fact that foreign penetration in 
South America, notably German, 
has been extensive, commercially 
and politically, and that our at- 
titude of complacence no longer 
can be tolerated. 

It is a matter of extreme con- 
cern here that, because of the na- 
ture of the totalitarian state, the 
commercial and political aspects 
cannot well be regarded as sep- 
arate entities. 


To the automotive industry, and 
to every other American enter- 
prise, the South American market 
today looms as one of great and 
increasing importance, and for that 
reason much hope is being pinned 
upon the outcome of the Lima 
conterence. 


Dealers Support 
Change in NADA 
Articles of Assn. 


DETROIT.—Tabulation of the 
first 568 returns of ballots sent to 
members of the National Auto- 
mobile Dealers Assn., seeking 
their views concerning the pro- 
posed revision of the articles of 
Association shows practically 
unanimous vote in favor of the 
change. To date, only two nega- 
tive votes have been received. 

Under the present constitution, 
any change or revision of the as- 
sociation’s constitution must be 
submitted to the members at a 
regular or special meeting. Con- 
sequently, while the present re- 
sponse indicates a favorable ac- 
ceptance of the proposed changes, 
they will have to be submitted to 
the membership for ratification at 
the next annual meeting to be 
held in San Francisco, next April, 
before the new articles of as- 
sociation can be made effective. 








NEW YORK.—William B. Penne 
baker, for the past several years as- 
sociated with the tire advertising ac 
tivities of the United States Rubber 
Co., and prior to that time for six 
years with Campbell-Ewald Co. of 
York, Ine has rejoined the 
agency as head of its sales promotion 
department 








DRAMATIC FEATURE of the Canadian National Motor Show was this smart 
exhibit of Chrysler. Fashion shows and series of tableaux gained wide attention. 


Canadian Show Concludes, 
Enhancing Optimism for ’39 


(Continued from Page 1) 


the Royal York hotel, which was 
attended by 1,200 leaders of the 
trade and the largest number of 
presidents of U. S. motor vehicle 
manufacturing companies and 
their high commands that ever 
assembled outside of the United 
States. 

C. W. Churchill, president of 
the Canadian Automobile Cham- 
ber of Commerce, which sponsors 
the show, presided, the guest of 
honor and speaker being G. How- 
ard Ferguson, immediate past 
High Commissioner for Canada to 
Great Britain. His speech stressed 
the ever improving, understanding 
and co-operation subsisting be- 
tween the great Anglo-Saxon 
democracies. He pointed out that 
developments in the internal com- 
bustion engine and automotive 
engineering, in addition to their 
manifold services to mankind in 
the very near future will make 
isolation and neutrality, should a 
world war occur, impossible, with 
the British Empire aroused and 
arming as never before in times 
of peace and the United States 
arming at an unprecedented rate, 
he stated that no power nor com- 
bination of powers in the world 
would dare to challenge the might 
of the English speaking peoples, 
so long as they stood shoulder to 
shoulder in defense of their mu- 
tual democratic institutions and 
freedom. 

Senator Edward Ford, the other 
speaker at the banquet, concluded 
his humorous address on the same 
note. 

Monday set a new Canadian, if 
not international, high in recep- 
tions. The first of these preceded 
the luncheon tendered by Hudson 
of Canada to the press at which 


Bill James, Hudson director of 
sales promotion and advertising 
was the guest of honor. Following 
the luncheon a press reception was 
held by Chrysler of Canada in 
honor of President K. T. Keller, 
B. E. Hutchinson and W. Ledyard 
Mitchell. This was followed by a 
press reception held in honor of 
Geo. W. Mason, president of 
Nash-Kelvinator. The next recep- 
tion was a general one, held in the 
Concert Hall of the Royal York, 
in honor of Sir Wm. Knudsen, R. 
H. Grant and others of the high 
command of General Motors, Inc., 
with Col. R. S. McLaughlin, presi- 
dent of General Motors of Can- 
ada, H. J. Carmichael, vice-presi- 
dent GM; C. E. McTavish, GSM 
and their associates acting as 
hosts. The large gathering as- 
sembled at this reception included 
many leaders in public life in 
professional as well as financial 
and commercial! activities of the 
Dominion. 

The final reception of the after- 
noon was that of C. W. Churchill 
as president of the Canadian 
Automobile Chamber of Com- 
merce. Churchill is vice-president 
of Chrysler of Canada. 

Tuesday noon, following a re- 
ception, a largely attended dealer 
and press luncheon was held by. 
Willys- Overland of Canada. 
Under the chairmanship of Ralph 
Archer, vice-president of Willys 
Export Corp., William Cowling, 
Willys-Overland vice-president in 
charge of sales, was the speaker. 
The head table was graced by the 
presidents of the Canadian Na- 
tional Exhibition; the Canadian 
Manufacturers’ Assn.; the Toronto 
Board of Trade, and, among others, 

(Continued on Page 10, Col. 5) 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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A Test of Unionism 


EVER there was a time in the history of organized labor 
when unionism had an opportunity to prove its worth, 
that time exists today. Business is swinging upward and 
there is real reason to believe that, properly nourished, our 
present trend toward prosperity can be built up to a point 
where this prosperity can be enjoyed by all. Selfishness on the 
part of groups can do much to injure our now budding re- 
covery. 


Unionism is of value only if it contributes in a large way 
to the welfare of the nation as a whole. Any “grow strong 
quickly” efforts by individual groups at the expense of the 
remainder of the country, or any efforts that seek to cater 
only to interest of one group at the expense of other groups, 
are born to failure. They will do more to set unionism as we 
know it in this country back than any counter efforts that 
employers could devise. 


In the same way, employers can do much to build up an 
obnoxious type of unionism if they misread the results of 
the recent elections as a carte blanche to return to the old 
laisez faire methods of labor relations which obtained before 
the advent of the Wagner Act and the New Deal. Perhaps 
the recent elections were an indication that the pendulum 
has swung so far to the side of labor organization but the re- 
sults were still too narrow to indicate that voters would like 
to push it completely back to the other side. 


We feel sure that we voice the opinions of both employer 
and employe when we say that the Wagner Act and its pro- 
tege, the National Labor Relations Board, has proved to be 
not the answer in finding a peaceful solution to labor disputes. 
We do not feel that the Wagner Act has any reason for exist- 
ance in its present form. Events in recent years have devel- 
oped a new eee for both the employer and the employe 
with which the Wagner Act is completely out of harmony. 
Even at the time of its enactment it was palpably a bitter 
piece of class legislation which gave little consideration to 
the welfare of the country as a whole. 


If we need any such legislation at all its basic principle 
should be to bring employer and employe closer together, 
rather than to set them up as separate entities with separate 
and selfish purposes on both sides. We cannot help but feel 
that much of the current annoyance caused by sporadic 
strikes and sit-downs is a carry-over of the misunderstand- 
ings of the Wagner Act, its purposes and provisions. True, 
perhaps, the irritations of this law did play a big part in 
focussing our attention on what was rapidly growing into a 
serious situation—labor relations. 


But union leaders should realize that if unionism fails now 
in its duty to the country, the country will cast it out. This 
would probably mean a return to laisez faire which was well 
on its way out before unionism started in. Thus both sides 
face a real responsibility to work together to solve what is 
a mutual problem. What we will have tomorrow will depend 
to a large extent upon how well that problem is solved today. 
And at the bottom of this, upon the union as a newcomer 
in the field, rests the task of proving its own responsibility 
for contracts entered into on behalf of its membership and 
itself. 
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“A most peculiar bird is the 
Pelican 

Its bill holds more than its 
belly can!” 


STRANGE A curious sequel to 
DOCTOR the automobile financ- 
ARNOLD ing case in South 

Bend were the re- 
marks on advertising delivered 
by Thurman Arnold, who has 
picked up cousin Teddy’s “big 
stick” of the late nineties to wield 
in behalf of cousin Franklin De- 
lano. It is rather difficult for Mr. 
Arnold to attract the same public 
attention because his theories are 
so involved that not one man out 
of a thousand you will meet 
“knows what all the shooting is 
about!” 

*. ss *# 


WHEN HE starts talking 
about advertising, however, he 
gets into the territory we ought 
to know something about and if 
his theories and deductions on 
other phases of monopolistic 
control are as screwy in other 
directions as in this, I don’t 
wonder that he is viewed as 
Public Dither No. 1 among 
those who are bailing for their 
lives to keep the life boat of 
industry afloat in these perilous 
times. 

* * * 


TO QUOTE Mr. Arnold’s own 
words: “Monopoly is fostered 
when advertising is used to put 
competitors at a disadvantage for 
the sole reason that they do not 
have resources sufficient to ex- 
pend equally large sums in ad- 
vertising particular products or 
the services of the particular com- 
panies.” 

s6shlU6t 

NOW, MOST OF US 
recognize in advertising the 
right hand of salesmanship in 
industry. Advertising talks to 
the millions and thus creates 
the interest and desire which is 
followed by sales in retail out- 
lets or by the salesmen. If Mr. 
Arnold’s theory were true then 
no one would be allowed to hire 
more salesmen than his com- 
petitor, for advertising is, after 
all, only multiplied salesman- 
ship. If Mr. Arnold were cor- 
rect, then there would be no 
salesmanship and no advertis- 
ing and probably most of the 
American people could get 
along with the clothes, the fur- 
niture and the cars they now 
drive from now on until they 
die. The only thing they would 
need would be food and we 
would go back to the days of 
the open cracker barrel and the 
cow herself, could deliver her 
milk to our doorstep. 

ae * 


ARNOLD'S | statements 
advertising would not need to be 
taken seriously, even though they 
come from his present position as 
High Chief Executioner, were it 
not for the fact that this sort of 
thought about advertising and 
selling is patented by the Com- 
munists in Russia and if the idea 
is to be imported here someone 
ought to pay duty. One of the 
fundamental principles of Social- 
ism, as it is presently being ex- 
pressed in Russia, is that there 
is no necessity for either adver- 
tising or selling. When one 
needs something badly enough, 
one goes to a warehouse and one 
pays the government storekeeper 
(if one has the rubles to do it) 
what the government asks for the 
product; and if one does not like 
what one has bought after one 
has used it, well, one can lump it! 

* om * 

PLEASE, MR. ARNOLD, come 
back home to American ideas 
and ideals which have created 
in every boy and girl in America 
a desire to have everything 
they see in the magazine ad- 
vertisement and in the pictures. 
Ambition is the only thing that 
has made America great, and 
ambition is fired by desire— 
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about|uine economic problems, 
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Annual Parts Meet 


In This Corner-- 
‘Let’s Pass a Law .... .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 





Urges Publicity 

I believe that national publicity 
should be given to the enclosed 
editorial “Used Car Price Fixing 
Ruled Uncontitutional” which ap- 
peared in the November 30 edition 
of the Main Line Daily Times, 
Ardmore, Pa. You may be inter- 
ested in reproducing and com- 
menting on it. 

I know that your ideas agree 
with my own with respect to the 
avoidance of legislation as a reg- 
ulatory proposition. As the ed- 
itorial says “Few, very few, gen- 
ever 
have been solved by ‘passing a 
law’.”—F. M. Zimmerman, Vice- 
President Automobile Banking 
Corp., Philadelphia, Pa. 

The editorial in the Main Line 
Daily Times, Ardmore, Pa., re- 
ferred to by Mr. Zimmerman is as 
follows: 


Used Car Price Fixing 
Ruled Unconstitutional 

The old, old controversy be- 
tween unrestrained competition 
and uncontrolled monopoly has 
burst into the open again through 
the decision of the Dauphin Coun- 
ty court a day or so ago invalidat- 
ing the Pennsylvania law fixing 
the price of second hand automo- 
biles. 

This law was sought and ap- 
proved by scores of responsible 
motor car dealers. What they 
wanted was protection against 
the fly by night dealer offering 
unreasonable premiums on trade- 
ins in an indirect price cutting 
program. By this law they be- 
lieved they had found the remedy 





and desire, in this country, has 
been created by good advertis- 
ing backed by good salesman- 
ship.—G. M. S, 





for cut-throat competition and the 
answer to their struggle for a well 
regulated business. 

But the court has ruled the law 
tramples on the right of the in- 
dividual dealer. A man has a right 
to pay what he wants to pay for 
property and sell it for the price 
he likes without legislative inter- 
ference. So, unless the decision 
is reversed by the higher courts, 
automobile dealers are facing an- 
other era of unrestrained competi- 
tion. 


The situation, however, may not 
be as bad as it sounds. The 
dealers themselves can do much to 
solve their own problem. They 
can organize, for their own pro- 
tection, against the chiselers in 
their ranks. They can build pub- 
lic confidence in responsible deal- 
ers and fair trade practices. 

They can point to the hazards 
of trade with business houses that 
are here today and gone tomor- 


row. They can prove to the pub- | 


lic that a business man is en- 
titled to a fair profit and the pub- 
lic interest will best be served if 
he earns that profit. 

This is a slow process, of course. 
But we suspect it may be the best 
way after all. Few, 
genuine economic problems, ever 
have been solved by “passing a 
law.”—Main Line Daily Times, 
Ardmore, Pa. 


| Show Dates | 


Dec. 
Dec. 
Dec. 





3- 5—New Orleans 
5-10—Denver 
7-10—Tulsa, Okla. 
Jan. 2- 7—Grand Rapids, Mich. 
Jan. 9-15—Seattle 
Mar. 5-13, 1939—Leipzig—Trade Fair. 
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Reeves Foresees Return of Best Car Output Years 


Renewal Increase Due Soon, 


Manager of AMA Predicts 


(Continued from Page 1) 


fore the Flint chamber of com- 
merce Monday. 

“This growth will be gradual 
but steady, depending, of course, 
on continued improving business 
conditions here and more settled 
conditions abroad, which would 
mean so much to our export trade 
to 110 foreign countries that re- 
quire h ighway transportation. 
With 30,000,000 vehicles in use 
and the car an 
article of univer- 
sal desire, the 
renewal demand 
will continue on 
a broad scale. 
Our truck pro- 
duction should 
enjoy the biggest 
percentage 
increase,” Reeves 
said. 

“Foreign trade 





“ers 
A. L. Reeves 


will be aided by 
the reciprocal 
tariff plans, notably the one 


signed recently with Great Brit- 
ain that is certain to improve our 
trade with the colonies,” pre- 
dicted the speaker, who has 
served the industry’s association 
for more than 20 years. 

“During the last model year 
ending Sept. 30, car and truck 
production was 2,704,000, valued 
wholesale at $1,683,000,000, with 
parts, accessories and tires for re- 
placement and service equipment 
adding $950,000,000. During the 
next 12 months even our most 
conservative leaders predict an in- 
crease of from 30 to 33 percent,” 
said Reeves. 

“The keynote to the growth of 
the automobile industry lies in 
the fact that it has never stood 
still. This is evidenced by the re- 
cent 39th annual national show 
in New York at which the cars 
and trucks shown were definitely 
better than any of the past. 


“America’s interest in these 
automobile shows is attributed to 
the public appreciation of the in- 
genuity and progress of the auto- 
mobile industry. Many other in- 
dustries have made fine progress 
but the automobile business is 
unique because it has changed the 
transportation and buying habits 
of the world. 

“A noted business leader re- 
cently stated that the industry has 
developed certain dynamic quali- 
ties of its own which make it more 
influential than any other single 
industry in our history. 

“While one must praise the ex- 
traordinary enterprise of the dis- 
tribution departments, it is gen- 
erally agreed that our industry 
has been dominated largely by 
engineers with imagination and 
foresight and with almost a mania 
to give the public better products 
each year at prices that the great- 
est possible number can afford to 
pay. 

“The industry operates under 
wide open competition at all times 
and has prospered under unlimited 





Zephyr Output 
Boosted Third 
Timein 6 Weeks 


DETROIT.—In response to a 
mounting volume of retail sales, 
Lincoln-Zephyr production sched- 
ules were increased again today 
for the third time since the 1939 
models were introduced six weeks 
ago. 

“Factory output now is more 
than double, actually 116 percent 
ahead of, the volume originally 
planned,” A. S. Hatch, in charge 
of Lincoln and Lincoln-Zephyr 
Sales, said in this announcement. 

“Today’s increase is the result 
of insistant retail demand from 
our branches and dealers all over 
the country for more Lincoln- 
Zephyrs,” he said. 


freedom of action with the new 
models always the milestones that 
marked our progress. This has 
gone so far as a cross-licensing of 
patents without money royalty so 
the public might be given the best 
that is known in the art, with the 
competition in quality and prices. 

“With the business outlook im- 
proving, the automobile manu- 
facturer decided this year to pay 
in advance the bonus to his cus- 
tomer on the basis of expected 
savings which come with the 
greater volume. This amounts to 
as much as $30 to $40 per car for 
a car larger in size than last year 
and with more complete equip- 
ment. 


“This year one low-priced car 


made here is better in every way 
than a high-priced car of 1929, al- 
though it sells for about one-half 
the price, while today’s higher 
priced Flint made car outsells any 
vehicle that could have been pur- 
chased at any price a decade ago. 


“One fine thing about the motor 
industry,” Reeves continued, “is 
that it has the good wishes of 
everyone because of the wide- 
spread benefits that come from its 
activities. Scores of important in- 
dustries in every one of the 48 
states have a stake in its progress 
because as often has been said, 
it begins at the mines and forests 
and ends at the hot dog stands.” 


Reeves added that the record 
retail buying during the past two 
months and especially at the 
shows, should be a forerunner of 
a substantial step-up in trade dur- 
ing 1939 with benefits to everyone 
allied with America’s 
manufacturing industry. 








Luxuriously comfortable U.S.Royal Latex Foam Cushions 
are standard in the 1939 Nash “Ambassador 8.” 





COOL AND 


U. S. Latex Foam cushions are made up 
of thousands of tiny inter-communicating 
movement of the body pumps 
the cells —air conditionin 

the cushion and keeping it clean and esel, 


cells. Eve 
air throug 
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CLEAN 


ports and cushions 
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Latex Foam is the pure sap of the 
rubber tree, whipped to a foam, 
poured into cushion-shaped molds 
and vulcanized. Under a glass _ 
see thousands of tiny open rub 
cells. This open cell structure gives 
Latex Foam its remarkable com- 
fort. coolness and durability 





RESTFUL AND RELAXING 
The gentle pressure of the ‘foam’ sup- 


contact. Nerve irritatin 


sorbs all irregularities in the clothing. 


Dodge Announces 


Price Range on 
New Diesel Units 


DETROIT.—Close on the heels 
of the introduction of the new 
Dodge diesel truck comes the an- 
nouncement by 
J. D. Burke, di- 
rector of Dodge 
truck sales, that 
the new Dodge 
3-ton diesel line 
will include 
chassis ranging 
in wheelbase 
from 152 inches 
to 205 _ inches, 
and that de- 
livered at De- 
troit prices will 
range from $3,- 








Me, 
Joe Burke 


leading | 230 for the 152-inch wheelbase 
chassis to $3,450 for the 205-inch 


er 





wheelbase chassis with cab fully 
equipped. 

The new Dodge diesel truck is 
available in four wheelbase 
lengths: 152, 170, 180 and 205 
inches. Burke in announcing the 
diesel price range and the four 
wheelbase lengths, emphasized 
that the new Dodge product is a 
Dodge-built diesel, engineered 
and manufactured in the com- 
pany’s own plant. 

The diesel power plant intro- 
duced by Dodge Truck division is 
described as “a simple, advanced 
design diesel in which the marked 
economies of the full diesel en- 
gine are successfully combined 
with dependability, easy starting 
and general performance quali- 
ties of the familiar gasoline en- 
gine.” 

The new truck, available only 
in the 3-ton range, is an addition 


to an entirely new line of Dodge 


trucks, 



















An Entirely New Sensation 
in ‘Riding (omfort- 


IDING COMFORT is perhaps the most outstanding 
achievement in the modern motor car—and U. S. 
Royal Latex Foam seat cushioning is the new development 
that makes possible another forward step in this direction. 
To ride on this delightfully relaxing material is to exper- 
ience a really new sensation in riding comfort — for these 
foam-like cushions fit and support every contour of the 
body. Vibrations and jolts are absorbed as if by magic. 


Thoroughly tested for three years and for millions of 
miles in buses, trains, and aeroplanes, as well as in pas- 
senger cars and motor trucks, U. S. Latex Foam cush- 
ioning has definitely established its superior comfort 
qualities. It has also demonstrated its durability, ease of 
installation and lower maintenance expense. 


Investigation will convince you of the far-reaching possi- 
bilities and advantages of this new cushioning — both for 
passenger cars and commercial cars. Write for definite facts 


and figures. 


*Formerly marketed as Mishawaka Cushions 


every point of body 
pressure is re- 


FORMATION AND PRICES TO 





DURABLE AND ECONOMICAL 


Many leading transportation companies 
have given U. S. 
severe test of every day service. Passen- 
yielding surface ab- ers prefer them and operators testify to 

durability and low maintenance expense. 


Latex Foam cushions the 
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Chrysler Gives Further Details of New Fluid-Drive 


Device Standard on Custom 


Models of Imperial Series 


DETROIT. — Further details of | 


the new Chrysler  fluid-drive 
which was announced last week 
in Automotive News have been 
made available by the corpora- 
tion this week. Through error it 
was stated last week that the new 
device would be offered as extra 
equipment of the Chrysler Im- 
perial Custom series, actually the 
new fluid-drive plus the cruise and 
climb transmission is offered as 
standard equipment on the Im- 
perial Custom line. The cruise 
and climb transmission being 
available as special equipment on 
other Chrysler models and the 
fluid-drive available only on the 
Imperial Custom series. 


The fluid drive is a device in- 
terposed between the engine and 
the driving train to the rear 
wheels. Perhaps the easiest way to 
explain the operation of so un- 
usual a device is to compare it 
with a simple and well known 
mechanism of similar character. 
For this analogy take two ordi- 
nary electric fans facing each 
other about three inches apart. If 
one fan is started, the air blast 
from that fan will strike the 
blades of the second fan and 
start them rotating. Thus the sec- 





Missouri Assn. 
Pushing Fight 
On Road Funds 


KANSAS CITY.—The Citizens’ 
Road Assn. of Missouri is to carry 
its fight for increased funds for 
Missouri highways to the state 
legislature. 


The association backed a con- 
stitutional amendment in the Nov. 
8 election that would have in- 
creased the state gasoline tax to 
3 cents per gallon from 2 cents, 
and “frozen” the present automo- 
bile license fees at the present fig- 
ures, both for a period of 10 years. 

The powerful political organiza- 
tions of the state favored the in- 
crease but the voters’ turned 
thumbs down on the amendment, 
which was opposed by the Auto- 
mobile Assn. of Missouri. The 
Citizens’ group is now proposing 
to carry the fight direct to the 
legislature in an effort to obtain 
the increase in gasoline tax so 
that the state can match federal 
funds for new highway construc- 
tion. 

R. S. Brownlee, president of the 
association, has named Hugh 
Stephens, a former member of the 





highway commission, as chairman | 


of the legislative committee. 





ond fan receives energy from aa 
first fan through the medium of, 
the air, which becomes the energy | 
carrier. This is essentially the} 
principle upon which the fluid) 
drive works. In this case the shape | 
of the fan blades is changed, and_| 
air is replaced by oil. To hold the | 
oil in, both fans are enclosed in 
a steel housing, which is nearly 
full of the fluid. One of the fans, 
which now becomes a _ paddle, 
since it is moving oil, is attached 
to the crankshaft of the engine. 


Operation Described 


Facing this first paddle, called 
the driver, is a second paddle, 
called the runner. This runner is 
connected to the rear wheels 
through a suitable drive train of 
conventional type. Hence, in 
operation the engine turns the 
first paddle, or driver, which 
pumps oil through the blades of 
the second paddle, or runner, and 
the energy in the moving oil 
makes the runner turn, thus turn- 
ing the rear wheels. The im- 
portant point to notice is that 
there is no mechanical connection 
between the two paddles, and 
hence none between the engine 
and the rear wheels. This is what 
makes the operation of a fluid 
drive car smooth, since no shocks 
may be transmitted through the 
oil. 

Due to the necessity of using 
the oil over and over again to 
carry energy back and forth from 
the driver to the runner, it is 
necessary to alter the shape of 
the paddles from the simple fan 
blades. The two paddles used are 
similar in shape to the two halves 
of a tire which has been sliced in 
two around the tread. The space 
on the inside of these paddles 
has been divided into many 
chambers by vanes, similar in the 
tire illustration to semi-circular 
plates extending from the under 
side of the tread to the rim, con- 
tacting the wall of the tire all the 
way around. Imagine, then the 
two halves of the tire mounted so 
as to face each other about one- 
quarter inch apart, both of these 
halves being enclosed in a hous- 
ing full of oil. When the engine 
turns the half attached to it, oil 
is thrown outward by centrifu- 
gal force, following the wall 
around, and is finally thrown 
across the one-quarter inch gap 
and into the other half striking 
against the semi-circular plates, 
or vanes in this half, thus rotating 
it. The oil follows around the 
walls of the second half, or run- 
ner, and is thus led inward, where 
it eventually has to cross the one- 











SOUTH AFRICA 


One of 


Ameriea’s Best Customers 


Experienced exporter who spent all of last year contacting 
the automotive trade in South Africa is returning for a four 


months’ business trip through that country. 


He proposes 


making market survey or distributing arrangements for 


manufacturer interested in developing or furthering sales 
volume in that important market. 


American—age 37—until recently associated as sales execu- 
tive for fourteen consecutive years with world’s 
automobile export organization. 
travelling in ten different countries establishing and manag- 
ing branches and appointing distributing outlets for American 
Has thorough knowledge of three 


manufactured products. 
languages, 


largest 
Has spent past sixteen years 


Here is a real opportunity for some far-seeing American 


manufacturer. 
Executive” this paper. 


For further details or interview write “Export 
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FLUID DRIVE CLOSE-UPS reveal the construction of this new mechanical 
advance offered by Chrysler. The details of the fluid drive are in the story 


on this page. Shown, 


left is the drive enclosed in its steel housing; 
mechanism opened to reveal the driver and runner vanes. 


right, 


quarter inch gap again and re-| The fact that the engine will not 


enter the first half, or driver. 

The driver, which is attached 
to the engine, always turns just a 
little faster than the _ runner, 
which is attached to the rear 
wheels. This difference in speed 
between the two members _ is 
called slip by the engineers. In 
ordinary driving, as on a level 
road at normal speeds, this slip 
is very low, approximately 1 per- 
cent. Under heavy loads at low 
speeds, however, the slip  be- 
comes greater, and reaches its 
maximum when the car is left in 
gear while the engine is running 
and the car is stopped. This does 
not kill the engine, as in the or- 
dinary car when brought to rest 
in gear without releasing the 
clutch. This is one of the things 
which the fluid drive does. The 
car may be _ started smoothly 
from a stand-still in high gear 
simply by releasing the brake and 
stepping on the accelerator pedal. 


Advantages Listed 


Among the advantages of the 
fluid drive over the conventional 
type are: The car may be placed 
in high gear and normal traffic 
followed without declutching or 
shifting gears. The kickdown 
overdrive in conjunction with 
fluid drive gives virtually an 
automatic two-speed transmission 
in high gear. Declutching is un- 
necessary when stopping, as the 
engine will not stall. The clutch 
pedal is not sensitive to manipula- 
tion as in a standard car. Thus un- 
skilled drivers have no difficulty 
iin making smooth starts. The 
fluid drive is said to damp all 
torsional vibrations originating 
in the engine, and reduces shock 
and wear and tear on the whole 
driving train from the engine to 
the rear wheels. In addition the 
ride is smoother and shocks are 
greatly decreased when suddenly 
speeding up or slowing down. 
Wear and tear on all parts of the 
driving mechanism are cushioned 
and considerable’ savings in 
maintenance and_ depreciation 
costs are said to result. Slow speed 
operation is immeasurably im- 
proved. The car may be driven as 
slowly as desired in high gear 
without declutching, and there 
will be no engine thrashing or 
bucking. 


Numerous safety features are 
incorporated in the fluid drive. 
When slippery road conditions are 
encountered, such as ice, mud, 
snow, sand, or loose gravel, it is 
much easier and requires much 
less skill to avoid skidding with 
a car equipped with a fluid drive 
than with a standard car, engi- 
neers claim. With the engine 
running, the fluid drive gives a 
ee feature on a hill, as the 
‘ar may be allowed to remain in 
‘ies ir and the throttle opened just 
|}enough to prevent the car from| 
'rolling backward. The absence of | 
gear shifting or clutch pedal 
manipulation in normal traffic 


|leaves the driver free to devote 


all his attention to the road. When 
it is unneces- 
to shift out of gear or de- 
clutch. This is particularly ad- 
vantageous on a hill it is claimed. 


| stall 





contributes to safety of 
| operation in heavy traffic, on hills, 
and in crossing railroads. 

The engine may be used as a 
brake just as in a standard car 
and the fluid drive is equally ef- 
ficient on drive and coast it is 
stated. The engine may be started 
by pushing the car in gear just as 
in a standard car. 


Nothing New to Learn 

There is nothing new to learn 
in driving a car equipped with a 
fluid drive. A _ standard clutch 
pedal and remote control gear 
shift lever are provided and the 
car may be started by shifting 
through all gears as in a standard 
car. The operation when backing 
up is exactly the same as on a 
standard car. On a steep grade it 
is advisable to shift into a lower 
gear when starting the car. For 
maximum acceleration, one may 
shift through all the gears as in 
a standard car. 

The fluid drive is made entirely 
of stamped, pressed, and forged 
steel parts. The unit is com- 
pletely free of any castings. The 
forgings used in the unit consist 
of the hub for the impeller hous- 
ing and the hub for the runner. 
The large outer housing and the 
runner disc are made of pressed 
cold-rolled steel. The fins, 22 in 
the impeller and 24 in the runner, 
are made of stamped cold rolled 
steel. The fins are permanently 
assembled into the impeller and 
runner disc by three spot welds 
on each fin. The runner disc is 
permanently riveted to the runner 
hub. The runner is mounted in the 
‘mpeller on a ball bearing. lo- 
cated in the forward part of the 
assembly. The runner is supported 
in assembly by the transmission 
drive pinion shaft. 

Low Viscosity Oil 

The oil used in the fluid coup- 
ling is a low viscosity mineral oil. 
This oil is selected inasmuch as 
the bearing enclosed with the 
coupling requires lubrication and, 
at the same time, the pour point 
of the oil must be such that the 
oil will pour at the lowest an- 
ticipated temperature. Further- 
more, mineral oil has no corrosive 
effect on any of the steel parts 
comprising the unit. 
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Timmens Finds 
Broad Recovery 
On Western Trip 


DETROIT.—Enthusiasm _ thor- 
oughly fortified by investigation 
and experience, marks the business 
outlook of Frank J. Timmens, 
general sales manager of the Dodge 
Division of Chrysler Corp., who is 
making a tour of the Southwest, 
with stops at Kansas City, Okla- 
homa City, Dallas, Houston, San 
Antonio, Port Arthur, New Or- 
leans. 

After making the rounds of the 
more important automobile shows, 
the Dodge organization’s sales chief 
looks forward to a year of return- 
ing prosperity not only in the 
automobile business, but in prac- 
tically all lines. The confidence 
of the leaders of the industry, Tim- 
mens points out, is being shown 
in a decidedly large and convinc- 
ing way by the expenditure of 
millions for new tools and dies, 
by giving the 1939 models entirely 
new eye appeal and by fixing 
prices at a level lower than that 
of the 1938 models. 

November production of cars 
probably exceeded the volume of 
376,000 vehicles which were turn- 
ed out in the corresponding month 
of last year, Timmens declared. 
Total automobile production for 
the final quarter of 1938 may be 
around the million mark, as com- 
pared with 1.3 million cars pro- 
duced in the first six months of 
1938. 

“Production in the Dodge plants 
now requires the facilities of two 
assembly lines,” Timmens stated 
—“‘and nowhere are dealers ac- 
cumulating any stocks of new 
ears; they are sold before they 
reach the dealers’ showroom 
floors.” 





Federal Dealers 
Given Details of 


1939 Truck Line 


DETROIT.—Complete details of 
the new Federal truek line for 
1939 were given to Federal dealers 
at a series of meetings conducted 
during show week at New York, 
Chicago and Detroit, by a group 
of factory executives headed by 
R. W. Ruddon, president and K. 
M. Schaefer, general sales man- 
ager. 

With a series of charts and 
animated displays, Schaefer point- 
ed out to the dealers the reasons 
for expecting a total market for 





600,000 trucks in 1939 which 
would approximate 1937, the big- 
gest truck year in history. 


Schaefer then covered the details 
of the new line which includes 
new lower priced 11%-ton models 
and a group of new super heavy 
duty trucks rated from six to 
eight tons. It was revealed that 
price reductions had been made 
and that numerous items formerly 
charged for as extras had been 
made standard equipment. 





* Coupe 





Delivered-Equipped at Butler Includitig Taxes and Accessories 


ROADSTER - 






For Full Details, Wire, Write or Phone 


OTHER MODELS 
PANEL AND PICK-UP TRUCKS 
4 PASSENGER SPEEDSTER 


DEALEKS—YOUR TERKILORY MAY BE OPEN 


Lament BANTAM CAR CO., BUTLER, PA. 
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Chevrolet Constantly to Extend Territorial Security 


Holler Reports Progress | 


Since Plan 


DETROIT.— The extension of 


the Chevrolet Territory Security 
jan for dealers will be gradual 
and continuous, W. E. Holler, gen- 
eral sales manager, told the nine 
regional supervisors this week as 
they met in Detroit, Wednesday 
and Thursday, to further plans 
and exchange information con- 
cerning their work. 

A report was made as to how 
territory security for Chevrolet 
dealers is operating since its in- 
troduction last August. Fourteen 
area installations have been made, 
involving 676 dealers, and seven 
new installations are awaiting the 
final okay. Nearly 600 voluntary 
adjustments between dealers were 
made to Nov. 30. This total ac- 
counted for 98 percent of the 
cross-selling in the areas having 
territory security. 

The regional supervisors re- 
ported that company dealers are 
so enthusiastic for the plan that 
requests for installation of it are 
more numerous than it is possible 
to train area supervisors. They 
pointed out the danger of 
“‘hlanket” installations which, 
without adequate administration, 
might lead to the confusion that 
exists in most of the “protected 
territory’ programs of the indus- 


Motor Sales Up 
23 Points in Oct. 
U.S. Survey Shows 


WASHINGTON.—The value of 
retail sales of new _ passenger 
automobiles showed a large in- 
crease from September to October, 
according to the preliminary ad- 
justed index of the U. S. bureau 
of foreign and domestic com-| 
merce. 


This index, which makes allow- | 
ance for the number of days as'/ 
well as for seasonal movements | 
rose to 83.5 in October, on the| 
basis of the 1929-1931 average as 
100, compared with 60.0 in Sep-| 
tember and 54.5 in August, 1938. | 

Sales in October, according to 
the unadjusted preliminary fig-| 
ures, were 34 percent lower than 
in October, 1937, and 4 percent) 
lower than in October, 1936, which | 
recorded the lowest index number | 
for 1936. Daily average sales with- | 
out seasonal adjustment, showed 
an increase of 46 percent from | 
September to October. A consider- | 
able part of this increase may be| 
attributed to the somewhat earlier | 
introduction of new models this} 
year. 
The aggregate value for the first | 
10 months of this year was 47 
percent lower than that for the 
corresponding period of last year, 
and 41 percent less than the first 
10 months of 1936. 











Inland Names Adams 
Asst. Gen. Sales Mgr. 


CHICAGO. — Avery C. Adams 
has been appointed vice-president 
and assistant general manager of 


Sales of Inland Steel Co., the com- 
Pany announces. Adams resigned 
as Manager of sales, sheet division, 
Carnegie-Illinois Steel Corp. 

Adams will be in charge of the 
Sale of all Inland’s sheet and strip 
steel products. 


| Can Handle One 
More Account 


Well established manufac- 


turers representative calling 


On automotive and engine 
builders in Middle West 
Wishes to handle one or 
more additional production 
items. Please address Box 
183, Automotive News, De- 
troit, Mich. 


oughly trained supervisors in areas 


’s Introduction 


try in which it is elaimed that 
benefits to the dealers are nullified 
by inadequate supervision and ad- 
ministration. 

“We tested the Chevrolet terri- 
tory security plan for three 
years,” said Holler, “and then we 
started to install it gradually and 
scientifically with the aid of thor- 


that analysis indicated needed it 
most. 


“This pioneer work in the in- 
dustry is being done for the bene- 
fit of the dealers and we cannot 
afford to jeopardize their invest- 
ments by moving uncautiously be- 
cause the first reports of its op- 
eration are so eminently success- 
ful. That success is mainly due to | 
the patient and practical way that | 
territory security was evolved and! 
to the thoroughly-trained person- 
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nel intrusted to supervise the 
areas most in need. We plan to 
extend territory security gradu- 
ally and continuously.” 

Voluntary adjustments for cross- 
selling, under the plan, are $25 
and supervised adjustments are 
$35. 

The meeting was under the di- 
rection of E. P. Feely, newly- 
named manager of the territory 
security department. Felix Doran 
jr.. and T. H. Keating, assistant 
general sales managers, C. J. Sei- 
fert, assistant manager of sales 
research, and W. T. Quain, on 
special assignments from the At- 
lantic Coast region, attended. The 
territory managers present were 
T. E. MacNamee, C. G. Rost, A. 
L. Henderson, R. H. A. Norman, 
A. W. Strang, L. N. Mays, A. M. 
Letts, H. C. Riefe and D. S. 
Schwartz. 


A feature story, spotlighting the suc- 
cessful operations of an outstanding 
truck dealer, appears in every issue of 
te truck section of Automotive News. 


THOUSANDS 

NOW BEING USED 

BY TRUCK OPERATORS 
AND FLEET OWNERS — 


The Wagner Air Brake is a product of Wagner's 
recognized automotive engineering ability. It is the 
simplest and most advanced type of air brake on the 
market today. It has fewer parts than ordinary air 
brakes, making installation easier and quicker, and 
will give positive performance under the most severe 


operating conditions. 


Truck operators and fleet owners, now using 
Wagner Air Brakes, have favorably commented on 
their performance, and a few excerpts quoted here 


are typical of thousands— 


“They are a real 


“They have played a major part in our safety campaign.” 
.. .°*They have paid for themselves in brake lining savings 
alone.” ... “Allour new equipment will have Wagner Air 
Brakes.” . . . “We cannot recommend them too highly to 


those who want 


Wagner Air Brakes will add to the safety and 
efficiency of the vehicles you sell. We invite you 
to get complete information. Just fill in and mail 


investment for any truck operator.” . 


positive brake action.” 


the coupon at right. 






L: .. positively one of the greatest automobile safety achievements of 
NoRo all time. Can be quickly installed on any Hydraulic Brake equipped 
car to prevent back-roll while stopping in traffic or on inclines. 100% automatic. 


WAGNE 


it is another Wagner item that will give you added profit. 


CHECK the coupon on the right, for complete information. No obligation. 
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Praiste Role of 
Standardization 


NEW YORK.—Preservation of 
traditional American individuality 
and democracy depends upon the 
ability of industrial management 
to find new ways of producing 
more goods at lower prices, 
spreading buying power, main- 
taining wages and_ shortening 
hours, William L. Batt, president 
of SKF Industries and head of 
the International Management 
Conference, told the annual meet- 
ing of the American Standards 
Assn. Nov. 30th at the Hotel Astor. 

Edmund A. Prentis of Spencer, 
White & Prentis was elected pres- 
ident of the association, succeed- 
ing Dana D. Barnum. R. E. Zim- 





merman, vice president of United 
Steel Corp., was named vice presi- 
dent of the group. F. M. Farmer, 
vice president of Electrical Test- 


extra profit items checked. 


NAME.... 
COMPANY ..... 


ADDRESS. . 


CNN ohawed es 








ing Laboratories, was reelected 
chairman of the Standards coun- 
cil, and R. P. Andersor of the 
American Petroleum Institute was 
reelected vice chairman of the 
Standards council. 

Batt praised the role of stand- 
ardization in aiding management 
to deal with its present burdens 
of production and social responsi- 
bility, and in the coordination of 
one industry with another. The 
need for such activity, he pointed 


out, is greatest in an economic 
emergency. 


600 Return to Work 


At Harvester Plant 
SPRINGFIELD, O.— Return of 
600 more men to their jobs at the 
Springfield Motor Truck Works 
of the International Harvester Co. 
has been announced by plant offi- 
cials and officers of the Independ- 
ent Automotive Assn., factory bar- 
gaining agency. 
announcement said this 
number would be back at work by 
Dec. 19, bringing the total plant 
employment to more than 3,100. 
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—more $ $$ 


for Dealers! 









AUTOMOTIVE NEWS, SATURDAY, DECEMBER 3, 1938 


Sales Through Sewice 


— more $&$ 


for Dealers! 








Minimum Wage, Work 


Assured Income 
For Service Men 


Is Edwards’ Aim 


Special to Automotive News 

MILWAUKEE, Wis.— What is 
believed to be the first program 
of its kind operative in a service 
industry is being conducted by 
the Edwards Motor Co., Dodge- 
Plymouth dealer here, where 75 
percent of the firm’s shop force is 
guaranteed employment and mini- 
mum pay. 

In commenting upon the pro- 
gram, developed over a four-year 
period, Frank J. Edwards, presi- 
dent of the firm, declared its 
chief aim is to offer its garage 
mechanics an assured income. The 
25 percent of the firm’s shop em- 
ployes not covered by the plan 
are those with the shortest em- 
ployment records. 

The plan, which does not in- 
clude office employes, was origin- 
ated when 75 percent of the firm’s 
mechanics were given signed 
agreements in which, among 
other things, the company stated 
it would give six weeks’ notice of 
lay-offs. After a year some lay-off 
contracts were increased to three 
months and two years ago, 25 per- 
cent of the men were given yearly 
contracts. 

25 Have Contract 

Currently, 25 men have the 
yearly contract and similar groups 
three-month or three-week con- 
tracts. All of the contracts estab- 
lish a maximum work week of 44 
hours, grant one week’s vacation 
with pay and provide that if an 
employe is discharged for mis- 
conduct, he will receive his base 
pay for the balance of the month. 

The contracts all specify a 
minimum monthly wage, the 
three-month 80 percent of the 
previous monthly earnings and 
the yearly at 80 percent of the 
previous year’s monthly earnings. 
All contract employes are guar- 
anteed that in the event wages in 
any pay period fall under the 
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HYDRAULIC 
POWER... 


AUTOMOTIVE PRODUCTION USE 





Interesting and significant it is 
that most new automotive produc- 
tion equipment relies upon de- 
pendable hydraulic power for op- 
eration. Outstanding producer of 
hydraulic mechanisms, The Oilgear 
Company, has found it desirable to 
use only the finest materials for 
making major working parts such 
as cylinders, valve sleeves, rotor, 
rotor cover and other parts. Oil- 
gear has standardized on the use 
of a special high test Nickel cast 
iron. This Nickel cast iron pro- 
vides adequate strength and a 
close-grained structure, free from 
porosity, assuring an excellent 
bearing surface for the closely fit- 
ted radial pistons. This alloyed 
cast iron contains Nickel, chromi- 
um and molybdenum, develops a 
tensile strength of over 50,000 p.s.i. 
and has a Brinell hardness above 
217. In addition to its valuable 
physical properties, this Nickel 
alloyed cast iron 
has excellent ma- 
chinability. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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DEALER’S BEST CONTACT POINT is his lubrication d epartment, according to McConnell Bros. of Montgomery, 


Ala. 
shown above. 


minimum, the company will make 
up the balance, which is to be re- 
paid if and when the individual’s 
income again exceeds the base 
schedule. 

In case of illness, six-week 
contract holder is entitled to re- 
ceive his base pay for six weeks 
for any one disability, and the 
employe agrees to repay half this 
sum on a deferred basis. Holders 
of three-month contracts are en- 
titled to three months’ base pay 
for any one disability and are also 
expected to repay half this sum. 
The yearly contract employe is en- 
titled to three-months’ sick pay, 
but incurs no liability to repay. 

Assured of Notice 

If lay-offs become necessary, 
the six-week contract holder is 
assured of six weeks’ notice, dur- 
ing which period he is paid his 
base rate whether there is work 
to do or not. The other two con- 
tracts provide for three months’ 
notice, during which the base pay 
is received. 

In addition to these agreements, 
all shop and office employes are 
entitled to bonuses under a profit 
sharing agreement. Bonuses are 
paid monthly, if there is a gross 
profit and last year more than 
$30,000 were paid employes under 
this plan. 

Admitting that the plan is not 
yet perfect, Edwards said that it 
is assisting to establish confidence 
on the part of employes to the end 
that they are not so hesitant in 
making commitments. Also, he 
stated, foremen and executives 
have adopted a new attitude be- 
cause of the plan, and are seeking 
ways and means of securing new 
business to keep busy the men 
they are required to pay under it. 





PROTECTION against accidents due 
to blowouts is offered by Firestone’s 
new Life Protector. The _ section 
shows the “safety valve” which holds 
air after a blowout. 





A sales increase of 50 percent resulted from the transformation of this department into the modern layout 


La. Dealer Boosts Sales 
50% by Modernization 


By George H. Watson 
Staff Correspondent 


MONTGOMERY, Ala.— Move 
your lubrication up front, install 
modern equipment, doll it up with 
a lot of eye appeal and then 
watch your lubrication business 
grow. 

That is the advice of McConnell 
Bros. Motors Co. (De Soto-Plym- 
outh dealer), which experienced a 
50 percent increase in business as 
a result. The lubrication depart- 
ment was formerly located far 
back in the shop. It was a dark, 
grease-splattered department, no 
illumination, no eye-appeal and 
not a lot of business. 

It was moved up squarely in 
front of the main entrance, so 
that customers are in position to 





Quaint Quirks 
That Build 


Business 





The “Make Us An Offer” corner 
of the used car lot proves profit- 
able to Crawford’s Auto Shop 
(Ford), Birmingham, states C. E. 
Culverhouse, used car manager. 
The cars going in this classifica- 
tion are lined up prominently to 
face the street and the sporting 
proposition seems to appeal to 
some buyers. Offers are received 
that would not have been forth- 
coming otherwise. 

a : = 

The Capital Chevrolet Co., Jack- 
son, Miss., has found it best to dis- 
play and sell several kinds of 
lubricating oils, rather than con- 
centrate on one or two brands. 
“After all it is lubrication, not 
one or two brands of oil that we 
are selling,’ declares W. C. Reed, 
president. “Where a man has a 
distinct preference, the depart- 
ment is usually able to supply 
him, and thus doesn’t lose the 
patronage of a man because he 
happens to be dead set on this or 
that oil.” 

* » * 

Automobile dealers can profit- 
ably handle farm tractors, finds 
E. L. (Red) Moore, president of 
Blount Motor Co. (Ford), Oneonta, 
Ala. About 95 percent of his busi- 
ness is with farmers, so he carries 
John Deere tractors and sells them 
to the same customers. The trac- 
tors are serviced in the automo- 
bile shop. 


drive right on to the new free 
wheeling Globe lift. It is laid 
out after the specifications of a 
jobber of Quaker State motor oil 
and includes an attractive back 
display. 

The background display _ in- 
cludes the neon sign “McConnell 
Bros. Motors,” which stands out 
brilliantly at night and can be 
seen from the street, also a clock 
which has drawn favorable com- 
ments from numerous customers. 
The department is equipped with 
Lincoln guns and receptacle for 
oil drained from the crankcase. 

A trained, sales minded, and 
white uniformed service salesman 
mans the lubrication department 
and he works under D. T. Hay- 
den, service manager. They find 
that while the car is on the lift 
is the best time to check the 
chassis. It is here that sales orig- 
inate for leaky mufflers, spring 
shackles, tail pipes, spark plugs, 
head lamps, batteries, accessories, 
etc. That is one reason the ex- 
penditure for the new department 
proved such a good investment, as 
it is proving a feeder for every 
other department of the business 
including heavy repairs, new and 
used car sales. 

Best Contact Point 


“As we see it,” said Hayden, 
“the lubrication department is 
perhaps the best point of contact 
with the customer. It is a fact that 
customers come in oftener for 
lubrication than for any other 
services. Therefore the dealer who 
does not have a lubrication de- 
partment that appeals is simply 
not putting his best foot first. 

Hayden said that besides de- 
pending on the very eye appeal of 
the department itself and the sales 
mindedness of the attendants, the 
concern was using telephone and 
direct mail solicitation to build up 
sales. A record is taken of each 
lubrication job and follow-ups ar- 
ranged for stated intervals. In the 
beginning letters were mailed out 
to new and used car buyers tell- 
ing them of the modernized lubri- 
cation service department.. 


Barner Is Named 


NEW YORK.—Valentine & Co., Inc., 
announces the appointment of T. E. 
Barner as manager of its automotive 
refinishing department covering the 
Central West. Barner, who will have 
his headquarters in Chicago, for the 
last five years has been southwestern 
district manager for Berry Brothers. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 


Plan Developed by Dealer 


Training Course 
Awards Offered 


Service Managers 


DETROIT.—A service managers’ 
training course leading to valuable 
prize awards at the completion of 
12 months of competitive exam.. 
inations was announced this week 
by W. A. Houser, general parts 
and service manager of Cadillac- 
LaSalle. 

For the purposes of the program 
and to place contestants on an 
equal footing, Houser said, the 
Cadillac organization will be di- 
vided into four groups based on 
the size of the sales agencies. 
Service managers of large distrib- 
utorships will be enrolled in one 
group, those of medium-sized dis- 
tributorships in a second, small 
distributorships in a third and 
dealer service managers in a 
fourth. Each group will compete 
separately for similar awards. 

First prize in each contest will 
be a two-day all-expense trip to 
the factory at Detroit. Cash prizes 
will be given runners-up. 

“Our principal aim is more 
thoroughly to school service man- 
agers in the high standards of 
Cadillac service,’ Houser ex- 
plained. “They in turn will im- 
part the training to their per- 
sonnel. New ideas to facilitate the 
handling of service problems and 
ways to improve new and used car 
customer relations will have an 
important place in the course.” 

The competition will consist of 
12 monthly tests drawn from 
printed lectures and _ reference 
reading suggestions mailed from 
the factory. Each paper will be 
graded on the correctness of an- 
swers with points deductible for 
belated return of blanks. Houser, 





G. W. Otto, service promotion 
manager, and H. M. Goldhoff, 
parts and accessory merchan- 


dising manager, will act as judges. 

Some of the topics to be covered 
by the course follow: Cadillac 
service policy, tourist service, new 
car conditioning, handling the cus- 
tomer, owner follow-up, service 
promotion, warranty and policy 
claims, personnel problems, parts 
and accessories and accounting 
principles. 


More Experienced 


the travellers, the 


more certain that, 


in Philadelphia, they 


will stay in the very 
center of all impor- 


tant activities at the 


BELLEVUE 
STRATFORD 


CLAUDE H BENNETT. GEN. MGR. 


See PHILADELPHIA 
en your World’s Fair Trip 
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Parts, Equipment Sales Show Gain Duri 


MEMA Grand Index Rises 
To 133 Percent of ’25 Base 





NEW YORK.—According to re-| percent for September and 160 per 
rts received from manufactur-| cent for October, 1937. 


ers co-operating with Motor and 
Equipment Manufacturers’ Assn. 
in supplying their monthly busi- 
ness figures, original equipment, 
replacement parts and_= service 
equipment shipments showed gains 
while accessories declined slightly 
for the month of October. 


The grand index for all branches 
of the industry in October rose 
to 133 percent of the January, 
1925, base as compared with 104 





Payton Discusses 
Dealer Profits at 
Meeting of CATA 


CHICAGO.—Edward Payton, 
automobile business consultant of 
Cleveland, O., enumerated a set of 
rules to bring assured profits before 
a record turnout of 600 Cook 
County dealers and members of 
their organizations this week in 
the Knickerbocker Hotel. The din- 
ner meeting, held under auspices 
of the Chicago Automobile Trade 
Assn., was presided over by Sam- 
uel B. Shapiro, general manager 
of that association. 


Payton stressed the importance 
of dealers paying close attention to 
the service end of their business, 
selecting their market carefully 
so as not to waste the time of 
their salesmen, insisting that the 
time for moving any used car be 
cut from 90 to 30 days, paying 
salesmen a fair compensation, 
maintaining high standards of 
sales and service operations to 
enhance their standing with the 
public, and concentrating upon 
used car owners in service drives, 
since they are the logical pros- 
pects. 








Buda Announces 
Diesel for Fords 


HARVEY, Ill.—Standard pro- 
duction models for installation in 
Ford truck chassis are announced 
by the Buda Co. 


The engine used is a four cycle, 
4-cylinder, solid injection Buda- 
Lanova diesel, Model 4-DT-212, 
with 35,-inch bore by 5%-inch 
stroke, having a 212 cubic inch 
displacement. This model, like all 
of the other nine models of Buda 
diesel truck and bus engines, in- 
corporates the Lanova combus- 
tion system. This system is called 
“controlled turbulence”, which 
provides low maximum cylinder 
pressure, high “workable” mean 
effective pressure, and superior 
starting characteristics in cold 
weather. Other features of this 
engine are removable dry sleeves, 
replaceable precision bearings, 





aluminum alloy pistons, and force 
feed lubrfcation throughout. 


The Buda Co. also announces 
that it has a 6-cylinder diesel now 
available for cab over engine 
Ford chassis. 





Shipments to vehicle manufac- 
turers for original equipment in 
October rose to 129 percent of the 
base, which compares with 91 per- 
cent registered in September and 
176 percent for October last year. 

Service parts shipments to 
wholesalers for October advanced 
to 167 percent from the 161 per- 
cent indicated in September. In 
October, 1937, the index stood at 
154 percent. 

Accessories shipments to whole- 
salers in October dropped slightly, 
standing at 133 percent of the 





Death Begins at 30, 
Motorists Warned 


LOUISVILLE, Ky.—Safety 
education here under direc- 
tion of the Louisville Safety 
Council and of the Louisville 
Police Traffic Bureau, has 
inspired the erection of a 
new traffic sign on Broad- 
way between First and Sec- 


ond. 
“Death Begins at 30” 


warns the sign. It carries 
further data concerning the 
number of people killed in 
Louisville to date this year 
and to date last year, and 
the number of days without 
a traffic fatality. 





base index, which can be com-|wholesalers in October advanced 
pared with 136 percent for Sep-/| to 98 percent of the base as com- 
tember and 147 percent in Octo- pared with 91 percent in Septem- 


ber, 1937. 


ber and 130 percent in October, 


Service equipment shipments to! 1937. 
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‘Profits from accessory sales is a very important item in 


Kansas City Show 
Wins Praise as 
Sales Booster 





KANSAS CITY.—The 33rd an- 
nual automobile show of Kansas 
City closes Saturday in the big 
Municipal Auditorium with an at- 
tendance record equal or greater 
than in any former years. About 
200 passenger cars and several 
trucks were displayed. 

C. M. Woodard, executive sec- 
retary of the Kansas City Motor 
Dealers Assn., said: “It would have 
been a calamity to the motor in- 
dustry not to have held a show 
this year. This has been the great- 
est show in the five years I’ve been 
secretary for the dealers, from the 
standpoint of real enthusiasm on 
the part of the buying public and 
sales and prospects to the dealers. 
The automobile factories have an 


our business and we find we have realized more from the sale 


of Trippe Safety Lights than probably any of our other lines.” 


‘This letter from the Norville Motor 
Company... typical of the reports we 
are receiving from dealers all over the 


country... states a fact that no dealer 


can afford to ignore. 


Trippe Safety Lights are taking top 


honors when it comes to volume acces- 


sory lines. 


If you have ever seen Trippe Safety 
Lights in action the reason will be no 
secret to you. They are literally sweep- 
ing the country because motorists in- 
stantly recognize that here at last is 


the final answer to the problem of 


DISTANCE WITHOUT GLARE FOR AS MUCH AS A THOUSAND FEET | 





fog light . . 


meet every driving condition. It gives 


most important “must have” accessory. 


daytime safety to night driving. No 


wonder motorists are making it their 


The sooner you add Trippe Safety 
Lights to your accessory line, the sooner 
you'll have a new sales and profit leader. 
If your jobber can’t give you immedi- 
ate service... wire or write Trippe Sales 


Company, Dept. 


safety and comfort in night driving. 

A Trippe Safety Light is not just a 
. a spot light or a ditch 
light. It is a driving light engineered to 





AN-6, Chicago, II. 


$1750 


$33.50 per pair 
Prices slightly higher in Canada 


TRIPPE 


Factories in United States, Canada and 
England. Representatives in 25 countries. 


ng October 


unusual display this year, then 
the pent-up buying in this terri- 
tory is breaking down. We never 
have had such whole hearted sup- 
port on the part of the city ad- 
ministration, chamber of com- 
merce, newspapers and the factory 
men as we have had this year.” 

“The southwest trade territory 
has responded in a wonderful 
way, but fully 90 percent of the 
actual sales during the week have 
been to the Kansas City buyer.” 

Several months ago the dealer 
association voted down the 1938 
auto show. But the chamber of 
commerce and wholesale factory 
division offered to assist the deal- 
ers by carrying part of the load 
of expense and publicity. Accord- 
ing to R. L. Armacost, Studebaker 
distributor-dealer, “Not to have 


had a show this year would have 
been like cutting of the annual 
dividends. I’ve sold more cars 
than at any show during the 10 
years I’ve been here.” 
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forced to use for their annual| year the exhibitors had returned 
displays, got together and took to them about 50 percent of what 
10-year leases for space, in the/ they had paid for their spaces. 
proposed building which gave the * ¢ *¢ 
exposition people something tan- CANADIANS take their na- 
gible to use in financing the pro-| tional automobile show seriously. 
ject. Those leases were the guar-| With them it is a national project 


antee that enabled them to float|!and the citizens of the Dominion 
a bond issue which built the hall. | give it their heartiest support. Al- 

Better still, I also have been told; ways on the opening night spike 
that the Canadian national shows! tails are in order and spectators 
have been so successful that eacn' come in full evening dress. And 





AUTOMOBILE LEADERS from the United States joined hands with their 
neighbor manufacturers across the Canadian border at the Canadian National 
Automobile Show in Toronto last week. In the Chrysler group above are left 
to right: W. Ledyard Mitchell, vice-president, Jno. D. Mansfield, president 
Chrysler of Canada; K. T. Keller, Chrysler Corp. president; B. E. Hutchinson, 
chairman Chrysler finance committee; K. Crittenden, vice-president Chrysler 
of Canada and C. W. Churchill, president CACC and vice-president Chrysler 
of Canada. 





GM of Canada’s chief engineer, Geo. W. Garner and Oldsmobile President 
Cc. L. McCuen. 





CHRYSLER OF CANADA'S president John D. Mansfield; Nash-Kelvinator 
president Geo. W. Mason; Dominion Bank president and chairman of the board 
of Goodyear of Canada C. H. Carlisle; Collins and Aikman general manager 
Col, Fred Miller and Willys Export Corp. vice-president Ralph Archer. 





COL. R. S. McLAUGHLIN, William Knudsen, R. H. Grant, Col. Dr. Herbert 
A. Bruce, immediate past Lt. Gov. of Ontario and one of Canada’s pioneer 
motorists; and H. J. Carmichael. 





AT THE CANADIAN NATIONAL show (left to right): GM of Canada Pres- 


Howard Ferguson, guest of honor speaker; 
H. J. Carmichael, and Canadian GM Sales 


ident, Col. R. S. McLaughlin; G. 
Canadian GM general manager 
Manager C. E. McTavish. 
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on the night of the big dinner 
given under the auspices of the 
|Canadian Automobile Chamber of 
Commerce—it was Monday night 
this time—this national support is 
again in evidence. While natur- 
ally the backbone of the affair is 
the automobile industry, the ban- 
quet really has back of it the Do- 
minion of Canada and the best 
citizens turn out to pay homage 
to the motor car. I’ve never run 
across anything like this in the 
States and I have thousands of 
banquet wound stripes. 

+ * * 


LEADING UP to Monday night’s 
Battle of the Forks and Knives, 
there was unusual activity occa- 
sioned by the fact that from the 
States had come a brilliant array 
of potentates and overlords from 
the American automobile industry 
—Sir William Knudsen (the Ca- 
nadians “sir’’ him because of his 
being knighted by the King of 
Denmark) and Richard H. Grant 
from GM’s high command; Charles 
L. McCuen and Dave Ralston from 
Oldsmobile; Don Ahrens from 
Cadillac; K. T. Keller and B. E. 
Hutchinson, tops from the Chrys- 
ler Corp.; George Mason, presi- 
dent of Nash; Ward Canaday of 
Overland; Stuart Baits and Bill 
James of Hudson, et al and so 
forth. 

” * * 

OF COURSE that is not a com- 
plete picture of American strength 
in Canada _ because practically 
every big automobile concern in 
the United States is represented 
by a Canadian company with full 
power to act in the Dominion. GM 
has General Motors of Canada 
under the leadership of Col. R. S. 
McLaughlin, with Harry Car- 
michael as vice-president and gen- 
eral manager; while John D. 
Mansfield heads Chrysler of Can- 
ada, with his chief aide, C. W. 
Churchill, who also is president 
of the Canadian Automobile 
Chamber of Commerce. W. S. 
Campbell heads Ford of Canada, 
Ross McKinnon Hudson of Can- 


ada and M. S. Brooks Studebaker 


of Canada. In addition there are 

Canadian setups for Goodyear, 

Goodrich, Electric Auto-Lite, 

Champion Spark Plug and others. 
* 


* * 


AND ACROSS the border they 


are well content with the out- 
look for 1939; in fact, more san- 
guine than we on this side, al- 
though we too are highly optimis- 
tic. John Mansfield told me that 
as he sees it Chrysler will come 
within 95 percent of 1937 with its 
four lines of cars and it will be 


remembered that 1937 was the 


second biggest year in the history 
of the American industry. In other 
quarters, too, they seemed to feel 
the same way about it. 
* * os 
ANNUALLY Col. Julius Ochs 
Adler, vice-president and general 
manager of the New York Times, 
visits Detroit and just as annually 
there follows a reception at the 
Recess Club at which time the 
Colonel has an opportunity of 
shaking hands with his good 
friends in the automobile industry. 
This time, and this time was last 
Wednesday, the Colonel made it a 
luncheon at the Recess and he had 
with him Frederick T. Birchall, 
chief European correspondent of 
the Times, who talked on “My Re- 
cent Experience in Europe”, a 
subject which must have been 
most intriguing to our industry, 
judging by the turnout. 
es @ © 
IT MUST have warmed the 
cockles of the Colonel’s heart 
when he scanned the guest hori- 
zon. Every car company in De- 
troit was represented—presidents, 
vice-presidents, general sales man- 
agers, advertising managers, and 
so on down the line, while the 
agencies hand:ing automobile ac- 
counts turned out in full force. 
The roll call shows “among those 
present” Alvan Macauley, Bill 
Holler, Fred Zeder, A. VanDerZee, 
Irving Babcock, Joe Little, Dan 
Eddins, Dave Wallace, Joe Fields, 
O. R. Skelton, Nicholas Dreystadt, 
Carl Breer, Roy Peed, Joe Frazer, 
J. B. Wagstaff, Walter Wright, Bill 
James, Joe Burke, Roy Barbiere, 
C. P. Fisken, Bill McLean, Bill 
Romayne, to name just a few I 
saw. But there were many others, 
for the Colonel had a lunck check 
for about 200 to pay. 








AT THE NEW YORK TIMES luncheon at the Recess Club, Detroit, Wednes- 


day were left to right: L. B. Babcock, 


J. E. Fields, vice-president Chrysler 
Chrysler Sales Div. Chrysler Corp. 


chairman, General Motors Truck Co., 
Corp. and David Wallace, president 





FOOD FIRST and then talk was the order at the New York Times luncheon 


at Recess Club, Detroit, Wednesday. 
Nicholas Dreystadt, general 


manager 


Among the guests were, left to right: 


Cadillac; D. S. Eddins, president, 


Plymouth and John Scoville, Chrysler statistician. 





TURNING OUT a real galaxy of automotive talent the New York Times 
luncheon at the Recess Club, Wednesday provided a fresh viewpoint on the 


Kuropean 
Birchall. 


situation 


through the Times 
At this table were extreme left, R. M. Rowland, DeSoto admanager; 


foreign correspondent, Frederick 


J. H. Wagstaff, DeSoto sales manager; E. St. Elmo Louis; Walter F. Wright, 


Graham Paige sales manager; Roy 
extreme right) J. W. Fraser, 
camera left) J. P. Little, sales manager 
Douglas Herrick, DeSoto. 





Peed. vice-president Chrysler Corp.; 
Chrysler Div. 


(at 
sales manager; (with back to 
General Motors Truck Co.; (next right) 


DISCUSSION of domestic problems by guests featured the luncheon given 
by the New York Times to automotive leaders at the Recess Club Wednesday 


in Detroit. At this table left to right: 


James Adams. (with napkin) McManus. 


John and Adams, Cadillac-Pontiac advertising counsel, Frank Denny, Cadillac 


admanager; W. A. P. John, McManus, 


John and Adams; E. G. Frank, Martin, 


Frank and Atherton; Don Hogate, General Motors public relations; and W. B. 


Wardle, Cadillac. 

Birchall made me proud of be- 
ing a newspaper man and I just 
wish I could talk as interestingly 
as he does. Mebbe when I reach 
his age, 68—he is a year older 
than I am—I’ll be able to do more 
than stammer and stutter, that is, 
if I am able to talk on automo- 
biles and not the situation in 
Europe. 

” * > 

AS AN ITEM of interest, one of 
the reasons, besides the luncheon, 
for the Colonel coming to Detroit 
at this time was to select a De- 
troit office for the New York 
Times. It will be in the General 
Motors building and will open 
after the first of the year with 
Ben Etter and Bill Mason as rep- 
resentatives of the paper. Which 
means that Etter and Mason will 
retire from the J. B. Woodward 
Co., publishers’ rep, with which 
Etter has been affiliated for many 
years as Detroit manager. 


Denver Show Ready 


DENVER.—Plans are complete for 
the annual automobile show to be 
held in the city auditorium here Dec 
5 to 10 under the sponsorship of the 
Denver Automobile Dealers’ Assn., 
according to Harry Leeman, Leeman 
Motor Co., Plymouth and De Soto, 
chairman of the show committee. In 
addition to car displays there will be 
numerous displays of automobile ac- 
cessories, car radios, show equipment 
and showing of many things that are 
allied with motor progress. 





Photos by Norman York Studios 


Canadian Show 
| Strengthens °39 
Sales Optimism 


(Continued from Page 3) 


the Canadian Automobile Assn. 
The latter’s president, R. A. 
“Dick” Stapells, extended Can- 
ada’s cordial welcome to the dis- 
tinguished visitors. The freedom 
of the city was extended to them 
by Mayor Ralph Day. Emblematic 
of this a town crier with bell and 
in period costume read an illumi- 


nated scroll and presented it to 
Archer, the scroll being supple- 
mented by an enormous golden 


key carried on a satin cushion by 
a page, in period costume also. 

Wednesday afternoon a_ press 
reception was held by Mel S. 
Brooks, president of Studebaker 
of Canada. At the show in the 
evening the annual show dinner 
of the Ontario Motor Truck 
Owners’ Assn., with President 
Frank Magee in the chair, was a 
rallying point of many prominent 
in the industry, as well as the 
leading owners and operators of 
truck fleets. 

Friday noon the Trade Assn.’s 
show banquet was held, with 
President J. A. Hearn in the chair. 
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Industry's Output Rate Reaches 18-Month Peak 









Production Tops 


Ca teat : 
Passenger Car Registrations 100,000 for First 














Oct. 1938 1937 ~=Unit 
e a 
Oct. Pos. 1938 Pos. 1937 Pos. Loss Time Since 1937 
Chevrolet aa i 359,776 | 1 | 660,882 | 2| 301,106 (Continued from Page 1) 
Ford ’ | 296,760 | 2] 717,051 | 1] 420,291 rolet will get about 25,130 to re- 
Plymouth 29,505 | 1 | 218,557 | 3 | 411,910 | 3 | 193,353]tain the output leadership; Buick 
Buick - 17,892 | 3 | 128,286 | 4| 171,085 | 6 | 52,799) Will produce 6,589; Fontiac, 5,120; 
smobile, 5,- 
_— 3,523 | 8 | 76,757 | 5 | 229,037 | 4 | 152,280] AN’ Production 000, and Cadil- 
Pontiac 6,015 | 5! 72,610| 6| 189,196 | 5]| 116,586 Estimate lac - LaSalle 
Oldsmobile 3,125 | 9] 66,961 | 7]| 167,833 | 7] 100,872 about 1,150. 
Packard 4,565 | 7| 40,048! 8| 984518! 8| 44,470 Led by Plym- 
1,754 | 11 | 35,372 | outh’s strike- 
Chrysler , 9| 79,102 | 10| 43,730 trimmed 13,650, 
Studebaker 5,322 | 6| 31,953 | 10| 62,210] 13 | 30,257 the Chrysler 
Hudson 2,482 | 10] 31,455 |11 | 80,652] 9| 49,197 group boosts a 
De Soto 1,373 | 14 | 27,159 |12| 65,108! 11] 37,949 a a 
Nash ......... 1,561 | 13 | 26,151 |13| 62,937 | 12| 36,786 units. The 
Cad. _LaSalle 1,724 | 12] 19,096 | 14| 35,399|15| 16,303 group produced 
Lincoln . 803 | 16 | 13,616 | 15 | 21,778 | 16 | 8,162 18,065 units last 
ill 1,127 | 15 | 11,078|16| 46,836 | Week week and 19,- 
— ' 836 | 14 | 35,758 200 in the same 
Graham 187 | 17 | 3,424 | 17 | 12,594 | 17 | 9,170 week of 1937. 
Miscellaneous 141 | | 2,135 | | 2,752 | | 618 Dodge is cur- 
rece pis ee rently building 
bout 1,100 
TOTAL 117,049 1,461,194 3,100,881 1,639,687 antic. while 
Chrysler’s out- 
put will total 
1,570 and De 
es ’ 
Plant Activity Soto's 1,275. 
The Ford 
NS 5646 cod Cee eR eA SOR ON output up 50 percent, on five days group output is 
Cb etatennt es ake bend oul getting about 1,300 daily, on five days stepped up 
: ; ; about 25 per- 
Cadillac-LaSalle................ five days, with about 200 units daily cent this week 
PE: 66 peivrs+ ip i dexweeeee building about 300 daily, five days to a projected 
‘ 20,100 units, as 
ONO soc cie te eSaee eed output at even keel, 250 daily, on five days compared with 
RR ax boy sawed Made bea pushing rate up, getting 1,100 on five ee 13,450 last 
week, and 18,- 
Ford SENS C 4 OCOD OOO DK Oe SON up over 40 percent, to 4,000 on five 480 for the same week last year. 
RS a yc ces dian nae holding steady on four days currently | Of the week’s total, Mercury will 
: ‘ account for 1,890 units and Lin- 
Pe ce cick oa teenseseaeee rate again boosted; 400 daily, five days | coln-Zephyr 560. 
er ee steady at 18 or 20 on five days Leading the independents this 
sat : week is Hudson with a projected 
SE ones paces ed rege cee ee a om a ee 2,000 units. Nash plans to build 
Nash. . ea¢ - rate boosted 25 percent; 1,900 daily, five days | about 1,900; Packard 1,750; Stude- 
Oldsmobile. ioseeee ices egeeedeenes output up to 1,000 daily, five days| baker 1,520; Willys about 1,300. 
a 6-05.40 ds he rate holding steady; 350 daily on five days|Graham maintains its pace with 
Plymouth.......... production stepped to about 3,000 daily, five days | 230; Hupmobile plans 80 units, 
ici kcieecnminate holding even keel; about 300 daily on five. |224 Bantam steps up to 60. The) 
; aan ; -,|mMiscellaneous group, which in-! 
Studebaker...... steadily climbing, running five days, about 300 daily | cjydes trucks, should account for | 
BE Siete teem nnnees steadily rising output, five days currently 8,700 units. 





icult date for motorists to pay li- 


AN’s Production Ratiiviate 
U. S. and Canada 
Weeks Ended Dec. 3, Nov. 26 





Jan. 1 Jan.1 
Week Same Week to’ to 
Ending Week Ended Nov. Dec. 4, Dec. 3, 
Dec.3 1937* Nov. 26* Total* 1937* 1938* 
GEN. MOTORS 42,989 40,000 39,942 182,594 1,813,934 1,006,830 
+Chevrolet 25,130 27,000 24,900 107,948 1,115,865 630,882 
Buick 6,589 5,284 5,736 28,712 217,363 149,844 
Pontiac . 5,120 3,234 4,098 20,292 234,111 81,650 
Oldsmobile . 5,000 3,682 4,288 20,677 203,960 74,280 
Cad.-LaSalle .. 1,150 800 920 4,965 42,635 170,174 
FORD 20,100 18,480 13,450 67,355 1,114,370 532,154 
+Ford : 17,550 18,000 11,475 57,690 1,084,750 507,046 
Lin.-Zephyr .. 560 480 420 2,381 29,620 17,243 
Mercury 1,890 1.555 7,284 10,050 
CHRYSLER ..... 21,985 19,200 18,065 85,760 1,086,490 468,727 
+Plymouth 13,650 8,000 11,125 51,976 551,600 278,053 
+Dodge . 5,490 7,000 4,820 21,799 338,050 114,014 
Chrysler 1,570 2,200 1,205 £6,431 105,400 44,991 
De Soto .. 1,275 2,000 915 5,555 91,440 31,669 
PACKARD . . 1,750 1,990 1,100 6,972 108,063 48,753 
+HUDSON 2,000 1,300 1,800 9,950 105,492 49,273 
+STUDEBAKER 1,520 1,212 1,544 6,387 87,653 44,923 
NASH Pesan 1,900 1,202 1,447 6,749 81,611 30,148 
+WILLYS . 1,300 850 861 3,166 75,799 12,732 
+BANTAM 60 40 180 3,000 
GRAHAM 230 360 168 = 1,093 15,242 3,337 
HUPMOBILE 80 30 70 218 1,461 545 
+MISCELLANEOUS 8,700 7,000 5,370 30,810 360,032 362,712 
*TOTAL ..102,614 91,624 83,857 399,434 4,850,127 2,563,134 
*Revised. Includes trucks. 





Colorado May Defer 
License Fees to April 

DENVER.—The incoming state 
legislature will be asked to defer 
the payment of automobile license 
fees from January to April to take 
the pressure off small wage earn- 
ers immediately after the Christ- 
mas holidays, Clarence Werthan, 
manager of the AAA Automobile 
Club, said this week. 

A survey conducted by the club 
has shown Jan. 1 is the most diffi- 


Used Car Index 


The average used car prices, 
taken from the weekly Used 
Car Selling Prices chart, shows 
the following: 

High 
$572 


Low 
$501 


DORR. BO sisciidssssivecs. 
Feb. Average 
Mar. Average 
Apr. Average 
May Average . 
June Average 
July Average 
Aug. Average 
Sept. Average 
Oct. Average 
Nov. 5 


551 
549 


. 542 
527 
525 

.... 528 
1. @ao 

.. 492 

482 


cense tag and specific ownership 
fees and that the payments with- 
draw considerable money from 
business channels in January and 
February when business generally | 
is slow. Automobile agencies state 
that such a move will also serve 
to aid automobile owners. 
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i caee tates New Commercial Car R b M hs, 1938-1937 
at 120,000 Units: ew Commercial Car Registrations y Months, 
Trucks, 20.000 | 4 _ i | 
| ss | : | 
DETROIT.—With 47 states now ' ~{#/3]-¢ s 5 2 
x ngs - = — . ~~ 
reported, listing a total of 117,047 MONTHS a1 £ eleleslé& eis a ely 5 El Zlel| ge 4 MONTHS 
new car sales during October, the 2 3 z 5 g 2 sizigz s/s s : = : | 3 2| ¢ c 
final figure for the month is likely |< o!|o a a/:6 tie 6 =|i|S/iE&l58 SFialsisi&ié sic 
to be about 120,000 units. 
January 38) 129, 64) 10337) 35 53| 45, 3137, 124| 9306| 1776, 101, 30, 4601; 258, 688| 220, 28| 160, 260, 181| 208) 32006)38 = 
Truck registrations reported bd a 130] 102) 14364) 863) 80] 3764| 207| 16548| 2820| 2851 113 6245 389 2171 3541 | 92} 170) 479, 125) 271) 47618 )'37 Janmasy 
48 states total 19,448 units, indi- | Fotruary 95) (571 9171) 352] 38 267 257 109|" 7859) 1426) $3] 45| 3846) 219) 583} 185| 20) 146; 280| 143) 209) 27541 )/°38 Febraany 
cating a final October figure of 37 112| 115| 7943) 604 207| 16467| 3053] 362] 183/ 5259| 365) 715| 317) 101/ 223] 367) 57) 251) 41843)'37 ebruary 
more than 20,000. March ~ °38] 110; 86; 12598) 395; 83) aa 138} 10175] 2010, 79) 40) 5382) 357; 798] 291; 32; 163; 348; 178) 240) 37255)'38 “Mare 
Additional scattered reports for °37| 179) 140) 17183) 847] | 6499! 240' 20838} 4199) 546| 89] 5820| 479) 1138] 497) 149) 476) 566) 76! 340) 60301 )°37 — 
: out | April *38) 119) 127| 12064) 418| 164) 3685] 136; 9597) 1982 47| 4946; 371; 777) 263; 43) 189) 326) 176) 212) 35722138 ————s 
eden ‘of 7 "sede in- ___"37|_ 228} 184 22679 $16| 116) 4084; 258) 22887/ 4815 516 = 6890! 594/ 1203] 392| 121) 725) 662) 107° 298) 67832)'37 April 
for th th May "38| 193| 159| 10659; 360; 150) 3171| 93) 8918| 1810; 68; 44) 4278) 382) 662) 287| 45) 221) 323) 168) 215) 32206) 38 ss 
crease for the month. ___°37]_ 197} 183| 20146] 816; 178) 5893| 294] 19884| 4416] 489! 110) 7071 579| 1447) 411! 120) 701) 673) 77! 289] 63971/'37 _ 
————_———_ June "38 236) 116] 10041) 339; 122) 3095; 96; 8505| 1761) 67) 38] 4138] 322| 695) 223| 38) 158) 276; 197) 191) 30651)%8 oo 
Sales Tax Lifted 8 199! 139} 17177) 685) 113) 6191| 226) 17760) 4146) 565! 157) 6925) 540) 1696) 454) 94) 651) 521) 82! 305) 58620137 une 
July = 129) 99| 11226) 382) 177| 3236) 117) 9425) 1675| 67 _39| 4782; 347| 660; 264; 36, 115| 298) 182) 219% 33475/°38 July 
COLUMBUS. O—The state — ein }|_ 281) 152) 17809| 764) 63) 6508] 225) 18934) 4237| 579! 127| 7539| 622| 1715| 480) 107| 622) 540) 99) 283) 61684]'37 y 
mission has rule at no August a, aa 88| 111| 11268; 397) 96] 3286) 125) 9471] 1909] 61| 39) 5361| 370) 593) 231| 28) 209, 250; 158) 180) 34231 "38 
ee ee ———— oe 174| 134| 19477| 665|_115| 6906) _161| 16526] 4529) 539! 99! 7700! 430| 1664| 337| 93] 556) 421) 105! 241) 608791'37 Ange 
finance company agreed on refinanc- | September 7381 129| 123| 6577; 318| 88] 2285) 135) 8296) 1513) 28) 34] 5296] 353/ 391| 252) 30) 167) 269) 143) 1431 26570133 “Tania 
ing within three days. 37] 184| 94] 16703) 649/ 109] 6521| 131| 16292) 3602} 412! 112| 6639] 413] 1440] 268) 76) 355! 396] 75) 240} 54711 [37 
New P Car Registrations by Months, | 
ew Passenger Car Registrations by Months, 1938-1937 
CHRYSLER GENERAL MOTORS NON-AFFILIATED 
2 n 
a | 4. : 3 = 5 as 
MONTHS S 5s | 33 g|¢ 2 é » | ae : » 2 3 2% MONTHS 
a © a = & 3 E & Ca oI © = > n E Za 
> E oe S o w B 2 >) < 3 = = 3 = ¢ - 
rs > = 3 e s = : = c a . = | ¢§ es 
= = =o a os = ot = = -O & 3 ~ a 5 = a “> 
o a ce I s o L 4 } a o 0 = Zz a D = = Om 
January 38) 3897, 2848) 7851 17560) 32156) 11301) — 807| 34368} 1082; 6758; 7229, G1545]sez89|  174z; S8UST| 548, 2907, 82a) $467) 2697, 1566, NY 145752738 January 
*37| 6544| 5 5075| 21972) 43438! 77029 _15207|__ 1150) 56130| 2224) 15198) 16191|106100j67188| 1773) 68961] 968! 8548) 4583! 6559) 4923) 2573 4411 280685 )'37 
February ~~ ~~~ °384*~—=«-3129) 2241, 6677| 14501| 26548] 9250; 807) 29698) 812; 5843) 6161! 52571127783) 1270) 29053) 366) 2884) 2117| 3262) 2374) 1052, 178) 1204051°38 February 
37] 5921| 4927) 20866) 39611| 71325] 6122) 565) 29661; 884) 6792! 8735) 52759161832) 1700) 62532} 901 7390| 4210) 6588! 4704) 3339) 301] 215049/°37 
March 38] 4670| 3847| 10568) 23823) 42908) 15246 1051) 46285| 1217; 9190| 9857| 82846]36287| 1634| 37921] 483] 4236| 3200) 4799; 3281) 1263; 281] 1812181'38 smaeun 
"371 9229) 8005) 28732 50601) 96567] 16784) 1015) 77502) 2932) 18482" 19878 126543'85850| 2512) 88362) 1313| 10131| 7250) 10310| 7656) 5329) 277] 363738)'37 
April 38 | 4920) 3657| 11027) 27625) 47229] 16652| 1081) 48418; 1676) 9405) 19274! 87506|37852| 1668! 39520] 399) 4166) 3454| 5186] 3285! 1196 284] 192225 ]'38 April 
37 | 7737\ 6244) 19607! 32195! 65783] 23222) 1410) 95022) 3365! 23525! 24773/171317198414| 2996'101410] 1636) 7933| 9312 12611| 8794) 5916) 2391 3849511°37 
May 38) 4602) 3291| 9923) 27925) 45741] 14738) 1098/ 44021) 1374! 8904) 8959! 79094]35519| 1625] 37144] 366) 3612) 3149) 4750) 2926) 1053) 230] 1780651'38 May 
371 9390! 7825 27183 49242 93640] 21851) 1466! 83222) 3309) 22308) 24246'156402194007' 2795! 96802| 1450! 9293| 8725) 11400) 7805’ 5929) 251) 391697]'37 , 
June 38] 4099; 3091| 8746) 25368) 41304] 13169) 841) 36925) 1110) 7702! 823%! 67985131105) 1540! 32645] 307) 3342! 2729! 4109) 2761) 1022) 201) 1584051°38 June 
"371 9181! 7555! 26207) 48461! 91404] 21172) 1131! 70353' 2957 21039) 22705'139357185113! 2373! 87486] 1404) 9894! 7618! 10074) 7040) 5737) 222) 360236 1'37 
July °38! 3728! 2717! 8162! 22480) 37087] 12807| 770! 37706) 1083! 6784! 7001! 66151130199! 1291! 31790] 273 2962) 2612) 3782) 3045) 982) 216] 1489091°38 July 
"37! 8876) 7712) 27099! 49661' 93348] 20997! 969! 75468) 3060) 20702) 23354'144550185130) 2321) 87451) 1431! 9452) 7411! 9076! 6717! 6117) 214) 365767)'37 ; 
August *38| 2997' 2594! 6735! 14675! 27001] 10173 619! 35684 981' 5856' 5749 59062127079) 1170! 28249] 258! 2854| 2528! 3455! 3177) 1119! 2521 127955138 August 
371 8408) 7435! 24019! 43730/ 83592] 18344! 998) 71211! 2742! 17563! 20916'131774154751| 2206! 56957] 1315! 8830! 6465! 7649! 5378! 5242) 256] 3069581'37 
inlet a el , ne ! 49! 937 : 
September *38] 1576] 1500) 3545) 15099) 21720] 7058] 416) 24348) 547| 3394) 3131| 3889%'20735| 473) 21608) 237) 2020) 1977) 2673) 3081) 893; 161) 9326°'38 September 
! 3 
37] 7000! 5596] 16981/ 312557 60832] 11752! 657! 57579] 1861! 11694 14951| 98494)50136{ 1784| 51920] 1281| 5528! 4460! 4795) 4475! 3626| 272] 235683|'37 





OP AOR Ry AE TN 


pea ah tk TR eS 


eae te 





a 


fone inne 










12 


1939 Delivered 
Price List 


BUICK, Series 40 — Bus. cpe., $894; sport 
cpe., $950; 2-dr. tour. sed., $955; 4dr. 
tour. sed., $996; conv. cpe., $1,077; sport 
phae., $1,406. Series 60—2-dr. tour. sed., 
$1,205; sport cpe., $1,175; 4-dr. town sed., 
$1,246; conv. cpe., $1,343; = phae., $1.- 


713. Series 80—4-dr. tour sed., $1,543, with 
trunk, same; formal a “'g1,758; sport 
Phae., $1,983. Series 90—4-dr. tour. sed., 


aoe 8-pass. tour. sed., $2,350; limousine, 

CADILLAC, Series 39-61—Cpe., $1.610; 
tour. sed., $1,680; conv. cpe., $1,770; 5-pass. 
conv. sed., $2,170. Sixty Special—Tour. sed., 
$2,000. Series 39-75, Fleetwood — 5-pass. 
tour. sed., $2,995; 7-pass. tour. sed., $3,- 
210; 2-pass. cpe., $3,280; 5-pass. cpe., $3,- 
380; 5-pass. town sed., $3.635; 2-pass. conv. 
cpe., $3,380; 5-pass. conv. sed., $3,945; 8- 
Pass. tour. sed., $3,105. Series 39-90 Six- 
teen—$5,140 up. 

CHEVROLET, Master 85—Bus. cpe., $628; 
coach, $648; cpe. pickup, $669; town sed., 
9669; sed., $689; spt. sed., $710. Master 
Deluxe—Bus. cpe., $684; coach, $699; 4- 
Pass. cpe., $715; town sed., $720; sed.. 
$745; spt. sed., $766. 

CHRYSLER, Royal—Cpe., $918; Vict. 
9970; 4-dr. sed., $1,010; 2-dr. sed., : 
Royal Windsor, $1,075. Imperial—cpe., $i,- 
123; vict. cpe., $1,160; 4-dr. sed., $1,198; 
2-dr. sed., $1,165; New Yorker. $1,298; 
Saratoga, $1,443. 

DE SOTO, Deluxe—Bus. cpe., $870; cpe., 
$925; 2-dr. sed., $930; 4-dr. tour. sed., $970; 
Custom—cpe., $923; cpe., with aux. seats, 
_ tour. sed., $983; 4-dr. tour. sed., 

DODGE—Cpe., $756; deluxe cpe., $803; 
opera cpe., $860; 2-dr. sed., $815; deluxe 
$865; 4-dr. sed., $855; deluxe 
-» $905; 7-pass, sed., $1,095. 

FORD, 60 h.p.—Coupe, $530; tudor, $620; 
fordor, $665. 85 h.p.—Coupe, $620; tudor. 
$660; fordor, $705. Deluxe—Coupe, $680; 
tudor, $720; fordor, $765; conv. coupe, $765; 
conv. sedan, $895. 

GRAHAM—Combination cpe., $940; 2-dr. 
sed., $940; 4-dr. sed., $965. N.B.—Super- 
charger equipment group, $130; custom 
equipment group, $130; either or both of 
equipment groups may be added to above. 

HUDSON, 112 Deluxe Series—Util. coach, 
$725; 3-pass. cpe., $745; util. cpe., $750; 
tour. brough., $775; Vict. cpe., $791; tour. 
sed.. $806; conv. cpe., $886; conv. brough., 
$0936. Six Series—3-pass. cpe., $823; tour. 
Lar aie Vict. cpe., $869; tour. sed., 

+ $972; conv. brough., $1,032. 
ry Club Six Series—3-pass. cpe., $919; 
y*-~ $960; Vict. cpe., $967; tour. 
ep * 9998; conv. cpe., $1,052; conv. brough., 
115. Country Club Eight Series—3-pass. 
-» $1,009; tour. brough., $1,049; tour. 
sed.. $1,079; Vict. cpe., $1,051; conv. cpe., 
$1,138; conv. brough., $1,201. Country Club 
Custom Eight Series—Tour. sed., $1,174. 
Big-Boy Series—Tour. sed., $884. 

LASALLE, V-8 Series 39-! 50—2-pass. cpe., 
$1,240; 5S-pass. tour. cpe., $1,280; 5-pass 


i 


seh 


tour. sed., $1,320; 2-pass. conv. cpe., $1,- 
395; S-pass. conv. cpe., $1,800. 
LINCOLN-ZEPHYR — Cpe., $1,320; 2-dr. 


sed., $1,330; 4-dr. sed., $1,360; conv. cpe., 
$1,700; conv. sed., $1,790 Custom — Cpe., 
$1,450; cpe.-sed.. $1,480; 4-dr. sed., $1,510; 
town lim., $1,700. 

NASH, special Nash LaFayette series— 
bus. cpe., $770; 2-dr. sed., $810; 4-dr. sed., 
$840; 4-dr. sed. with tr., $840. Deluxe 
series—all-purpose cpe., $860; Vict. sed., 
$855; bus. cpe., $825; 4-dr. sed., $885; 4-dr. 
sed. w. t., $885. Ambassador Six series— 
all-purpose cpe., $960; Vict. sed., $955; bus. 
cpe., ; 4-dr. sed., $985; 4-dr. sed. w. t., 
$985. Ambassador Eight series—all-purpose 
$1.120; Vict. sed., $1,205; bus. cpe., 
$1,175: 4-dr. sed., $1,235; 4-dr. sed. w. t.. 

OLDSMOBILE, Series 60—Bus. cpe., $777; 
club cpe., $833; 2-dr. sed., $838; 4-dr. sed., 
$889. Series 70—Bus. cpe., $840; club cpe., 
$801; 2-dr. sed., $901; 4-dr. sed., $952. Series 
80—Bus. cpe., $920; club cpe., $971; 2-dr 
» $902; 4-dr. sed., $1,043. 

PACKARD. Six—Bus, cpe., $1,000; club 
cpe., $1,045; conv. cpe., $1,195; 2-dr. tour. 
sed., $1,065; 4-dr. tour. sed., $1,095. One- 
Twenty—Bus. cpe., $1,200; club cpe., $1,- 
245; conv. cpe., $1,390; conv. sed., $1,700; 
2-dr. tour. sed., $1,265; 4-dr. tour. sed., 
$1,295; Limousine, $1,955. Super Eight— 
Club cpe., $1,955; conv. cpe., $2,180; 4-dr. 
tour. sed., $2,035; conv. sed.. $2,435; limou- 
sine, $2,600. Twelve —Cpe., $4,140; conv. 
cpe., $4,375; club sed.. $4,255; formal sed., 
$4,865; 4-dr. tour. sed., $4,155; Victoria, $5,- 
230; limousine, %4,690. 

PLYMOUTH, Roadking Line—Cpe., $645; 
2-dr., $685; 2-dr. tour. sed. with trunk, 
9699; 4-dr., $726; 4-dr. tour. sed. with 
trunk, $740. Deluxe—Cpe., $725; cpe. with 
r.s., $755; 2-dr. sed., $761; 2-dr. tour., $775; 
4-dr., $791; 4-dr. tour., $805. 

PONTIAC, Quality Six—Cpe., $758; spt. 
cpe., $809; 2-dr. tour. sed., $820; 4-dr. tour. 
sed., $866. Deluxe Six—Cpe., $814; spt. 
cpe., $865; 2-dr. tour. sed., $871; 4-dr. 
tour. sed., $922; conv. cpe., $993. Deluxe 
Eight—Cpe., $862; spt. cpe., $913; 2-dr. 


cae 


Buh 


tour. sed.. $919; 4-dr. tour. sed., $970; conv. 
cpe., $1,046. 
STUDEBAKER, State Commander — 3- 


Pass. bus. cpe., $875; 3-pass. custom cpe., 
$900; club sed., $955; cruis. sed., $965. 
State President—3-pass. cust. cpe., $1,035; 
club sed., $1,100; cruis. sed., $1,110; conv. 
sed., $1,460. 

WILLYS-— -Overland Speedway: cpe., $560; 
2-dr. sed., $580; 4-dr. sed., $595. Overland 
deluxe: cpe., $610; 2-dr. sed., $630; 4-dr 
sed., $655. Willys 48: cpe., $495; 2-dr. sed., 
$535; 4-dr. sed., $555. 


1938 Delivered 
Price List 


Following is a list of new passenger car 
delivered prices for 1938 at point of manu- 
facture. Prices shown, with the exception 
of Willys-Overland, include standard equip- 
ment and federal taxes. Willys prices do 
not include federal tax. Ford and Lincoln- 
Zephyr prices do not include transporta- 
tion or taxes. 

BANTAM—Cpe., $399; spec. rdstr., $449; 
stand. rdstr., $479; deluxe rdstr.. $525; 
4-pass. speedster, $497.50; deluxe speedster, 
$549; station wagon, $565. 

HUPP—Stand. six 4-dr. sed., $1,045; reg. 
six 4-dr. sed., $1,180; deluxe six 4-dr. sed., 
$1,222; cus. six 4-dr. sed., $1,340; reg. eight 


4-dr. sed., $1,325; deluxe eight 4-dr. sed., 
$1,365; cus. 


eight 4-dr. sed., $1,465. 
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Atlanta Georgian-American; Pittsburgh Press; 


Actual top and bottom prices on 1935, 1936 


and 1937 Used Cars, as advertised in local e e Cleveland Plain Dealer; Detroit News; Chi- 

newspapers of current week. SEDAN prices Used C S Il Pp ° 

only used in this comparison. Newspapers co- ar € l rices cago Herald-Examiner; se tf oe 
New York Democrat; Cincinnati Post; Denver Post; Los 


Boston Globe; 
World - Telegram; 


operating include: 
Times, Angeles Daily News, Examiner; Seattle Times. 


As Advertised, Week Ending Nov. 19, 1938 


Journal - American, 























MAKE Boston N.Y. Atlanta Pittsbrg. Cleve. Detroit Chicago Cinti. St.Louis Denver Los Ang. Seattle Nat. Av. 
Buick “40” "97 | $695 ($695  _ |$665-$715|$595-$625/$635-$695|$575-$665| $685 |$625-$695/$645-$695|$625-$675|$665-$725|$775 |$641-$696 
itididn 36] 485 | | 495 | 475= 495| 465- 495] 445- 495) 445 | 435- 495] | 545— 595| 495- 545| | 474— 520 
a << michael "35[ 375 | | 375- 395/345. (315 |395 | 345 | 325- 375) | 348— 385 
Buick ‘|50-60” "371725 | 695— 745) |665 | 1675 | 695 | [745 | (775 | | 682~ 748 
"= = + npg beet | (35 [495 | | 1475 | | 625 | | 485 585 

"35 | | | | | | | | | | 495 | | | 495 
Chevrolet Master "371375 | 395- 445| 395 | 345— 425| 325- 375] 395-425) 445 | 395 | 425 | | | 375— 423 
36) 225 | 275 | 325 | 245- 275| 295- 339| 245- 295| 245- 295| 295- 325| }355 | l | 260- 320 
35 | | (265 | | 225- 295| | 225-245| 225 | | 295— 315| | 295 | 252— 288 
Chevrolet Master Deluxe "371 475 | 400- 445| 495 «|: 445— 495| 425- 495| 395- 445] 495 =| 475- 520! 1535 | 525— 595| 546- 595| 465- 520 
"36 | 325- 350| | 395— 425) 375 «| 325-425] 335 | 365 —«|: 345 375| 425- 445| 395- 445] 375- 445} | 365— 412 
"351265 | (295. | | 295- 339] 260 | 325 | 265~ 295) | 385 | 345 | 377- 465| 293- 360 
Chrysler Six 37 | 595- 625| 495- 595| 625 | 525- 575| 575- 625| 525- 575| 495 | 587— 595| 575- 625| 595- 650) | 552 610 
SB | 495 | 410 | 395 435| 365- 395] 425 | | 475— 495] i | | 4li= 450 


| 284— 351 
| 665- 675 
| 475— 545 


| 
| 520- 585 


"35| 365 | 277 | 375 | 295- 325| 250- 345| 315 | | | 345 | | | 


37 | 675 | | 675 | 675 | | 665 | | | | 
"36 | | 475- 545) | | | | | | | 
"35 | | | | | | | | | 
495- 565| 525- 595| 


Chrysler Eight 


| | 

| | 
| 
| 645 
| 


| 
575 | 
| 























































































































| 
De Soto 37 | 525- 595| 495- 500| 565- 610| 495—- 575| 495- 615) 495- 565) 
36] 465 | 347 | 425 | 385— 445) 395- 500] 365- 395| 395 | | | | 378— 446 
"35 | | | | 325 | 325 | 295 | | | | | | 295- 325 
Dodge 37 | 565- 610| 545- 575| 565- 595| 525- 595| 475- 595| 495— 575| 475- 595| 495- 595| 575- 615| 595- 645| 625- 665| 595- 685| 544- 612 
36] 445 | 375 | 395- 425] 350- 425] 350- 445| 325- 395| 375- 435) 445 | 445 | 425- 445) 495- 545] | 400- 445 
"35 | 365 | 245 | 325- 365] 245- 345| 295- 325| 295- 325| 325 | 275— 345 | | 375~ 425] | 298— 356 
Ford Standard 37] 425 | 285- 395] 365- 395| 325- 385| 295- 395| 325- 365) | 395- 425| 395 | 425 | 445 | | 351- 404 
"36 | | | 325 | | 205- 325] 295 | 245 | 245- 310] | | | | 250- 320 
"35 | 215 | | 145- 240] 175 | 165 | 145— 195) | 245— 275] | | 175— 231 
Ford Deluxe °37 | 445- 485) | 465— 495] 385- 445] 365- 495] 375- 465| 365- 395] 445- 545| 495 | 495- 565| 495- 525] 495- 565| 440- 498 
"36 | 375 | 350 | 325- 385] 325- 345] 265- 355| 325 | 285- 375] 325- 425] 329 | 395— 475] 375- 465| 445 | 330- 405 
°35 | 265- 295) | 235- 295| 195- 265| 150- 275| 225- 245} 195- 245| 239- 270) | 315 | 345 | | 215— 283 
Graham 37 | | | | 465 | | 475- 525] | 425 | | | | 450- 495 
736 | | | 345 | | | | 275 | | | | | | 275- 345 
"35 | 325 | 295 | 295 | 245 | | | | | 185 | | | | 242— 305 
Hudson Six 37 | | | | 585 | | 495— 545) 595 | 475 | | | 485- 575 
"36 | | | 375 | 425 | 325- 375| 345 | | 445 | | | 395 | 360— 415 
35 | | | | 245 | | | | 250 | | | | 245- 250 
Hudson Eight 37 | | | | | | | | | | 645- 650) | 725 | 645- 688 
"36 | | 445- 495) | | | | | 595 | | | | | 445— 545 
"35 | | | | | | | | 395 | | | 395 
Hudson Terraplane 37 | 495- 550) | | 415- 465] 415- 495| 445- 475) | 445- 545| 465- 565| 495- 565] 545- 585) 495 | 468- 530 
36 | | | 295- 325] | 325 | 375 | 395 | | 475 | 445 | 400 | 350— 411 
"35 | | | 225 | 245 | | 265- 345| | | | | 245- 345 
LaSalle °37 | 695- 795| 775- 845| 795- 845| 775- 795| 675- 845| 695 | 795 | | 845 | 845 | 895 | 865- 895| 768— 845 
36] 595 | 425- 495] 685 | | 595 | 495 | 595 | 525 | | | | | 510- 592 
"35 | 425 | | | | | 375 | | | 375— 425 
Lincoln-Zephyr 37 | 695- 725| 695- 735| 725 | 685- 765] 595- 725| 645 | 695- 725 | | 695 | 775 | 895 | 672- 760 
"36 | 525 | 525- 535] | 495 | 475— 495| 395- 445) 585. | 595 | | 483- 531 
"35 | | | | | | | | | | | | 
Nash-LaFayette °37 | 475- 495] | | 495 | 495- 545] | | 495 | | 595 | 645 | 575— 645| 507— 585 
736 | | | | | 395 | | | | | 445 | | | 395- 445 
35 | | | | | | | | | | | | | 
Nash 37 | 575- 625] 600 | | 495- 575| 365 | 525 | 495 | 595 | 695 | | | 491- 618 
"36 | | | | 325 | | | | | 545 | 585 | 467- 525] 396- 552 
"35 | | | | 285 | | | | 295 | | 445 | | 425 | 290— 435 
Olds Six °37 | 575- 625| 525- 595| 595 | 545- 625| 550- 645] 475-575] 525- 615| 545- 635] 615- 645| 645 | 575- 625] 675 | 553—- 630 
36] 445 | 465- 495] 425- 465] 450 | 425~ 495| 385 | 435- 445) 445- 465) | 495 | 465- 495] 475 | 440- 480 
35] 325 | | 345 | 275- 325| 315- 355] 275 | 365 | 325- 350! | 395 | 365- 395] 445 | 320- 378 
Olds Eight °37 | 675- 695] | 695 | | 595- 675] 645 | 665 | | 685 | 695 | | 653- 690 
36] 465 | | 510 | | 495 | | 475 | 475 | 445 | | | 465- 502 
"35 | 385 | | | | | | | | 475 | | 385— 475 
Pontiac Six "37 | 525- 595| 545- 575| 575- 595| 495- 545| 475— 595| 495- 565; 525- 565| 497- 595| 575- 625) 535 | 595 | 625- 650| 533- 590 
"36 | 375- 445] 369 | 395— 425] 325- 425] 365- 465| 345 | 395- 445) 425- 465 | 475, | 495 | 435- 495| 381- 460 
"35 | 325 | 295 | 325 | 275- 345| 179- 295| 295 | | 275- 320 | 295 | 395 | 445 | 270- 350 
Pontiac Eight "37 | 645 | 545- 675| 675 | | 545 | | 645 | | | | | | 578— 665 
36] 445 | 495 | 465 | 345- 385] | | | | | | 395- 448 
735 | 345 | | | 275— 310) | | | | | | | 275— 328 
Packard 1200 37 | 695- 725| 635- 725| 725 | 695- 750| 595- 675] 625- 695| | 675- 745| 625- 695| 745 | 695- 765] | 663- 720 
"36 | 495- 545| 455 | 545 | 495- 545| 495 | 445- 475) 545 | 545 l | 595 | 660 | 488— 560 
"35 | 425 | | 425 | 375 | | | | 145- 265) 395 | 395- 450) | 328- 391 
Plymouth 37 | | | | | 395— 445] | | 327- 425] | | | | 362— 435 
hee "36 | | ] | [345 | l | | | l | 345 
35 | | | | 295 | | | | | | 295 
Plymouth Deluxe "37 | 495- 545) 469 | 465- 525| 475 | 445- 535] 425- 495| 475- 545! 445- 525] 445- 545! 525- 595) 550- 625| 565- 660! 482- 552 
“2 "36 | 395- 445| 357- 460) 375 | 365 | 365- 425| 300- 345] 345 | 350- 425) 375 | | 395- 445) 525 | 360- 430 
735 | 265- 345) | 315 | 295— 325] 245— 325] 225- 250) | 295— 325) 329 | 345 | 345 | | 281- 323 
Studebaker Dictator - 937] 565- 595 | 615 | 595 | 465- 495| | 545- 595] 545- 595 | 595- 665) | 645 | 552— 601 
m= oe a 7364 425 bo ee ee oe | 395- 425) 450- 495 | 565 | 450- 495| 595 | 423— 515 
"35 | 335 325 | 325 | 325 | | 295- 325) 350 425 | | 318- 359 | 
Studebaker President F _ 7371 695 1 595 | «675 | | | | 575- 625) 5 et is re | | | 585- 665 | 
Oe, eee Ul Ce | l | 595 at cL | 445- 522 
"35 | 350 | l l | “|_| 350 | 
NN ae 37 | ak a | 335 | 275- 299] 325- 345| 225- 265] 295 | 225- 295 | 375= 395! 345 | 286— 326| 
SR _ 36) ____| 245- 265) [195 ~—S | | 197- 225, S| 250 | 212— 246) 
35 | | | | | | | | ; 


aaa 
National Average, All Makes, $414-$48?/ 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex 
clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom} 
prices have been compiled from published figures to establish the trend of the market and the resulting national index! 

Where no prices are quoted, no car of make and model was offered during the period covered. 
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Serious Stoppages Held Unlikely, Despite Stri 


AUTOMOTIVE NEWS, SATURDAY, DECEMBER 3, 1938 


Sporadic Sit-Downs Check 


Production at Several Points 


(Continued from Page 1) 


more than 6,000 workers. Still 
earlier in the week a sit-down at 
the Chevrolet gear and axle plant 
had thrown several thousands of 
workers out for a brief period. 
Also at Kenosha, on Friday, some 
300 workers went on strike, jeop- 
ardizing the jobs of close to 7,000 
workers. 

It is pointed out that in the 
majority of these cases the dis- 
pute which led to plant stoppage 
was being negotiated at the time 
the strikes occurred and usually 
were of local origin. In the case of 
the Plymouth strike the union 
placed the blame upon four of its 
members and asked that they be 
suspended from employment for 
two weeks as punishment for their 
rashness. In this case the griev- 
ance was being negotiated at the 
time of the strike and it was only 
the impetiousness of the local 
leaders which led to stoppage. 


NADA Officials 
To Hold Meeting 
In Detroit Sunday 


(Continued from Page 1) 


for the 1939 legislative program 
of the association. 


Officers and members of the ex- 
ecutive committee are: J. W. Roby, 
Shreveport, La., president; L. C. 
Cargile, Texarkana, Ark., first 
vice president; F. H. Applegate, 
Racine, Wisconsin, second vice 
president; L. M. Stewart, St Louis, 
Mo., treasurer; J. Schiott, Bridge- 
port, Conn., secretary and Stanley 
H. Horner, Washington, D. C.; 
Will G. Price, Wichita, Kans.; J. 
N. Mitchell, Waco, Texas; Herman 

in, Huntington, Indiana; C. 
M. Bishop, Brooklyn, N. Y. and 
E. M. Lied, Omaha, Nebraska. 











As a result of the quick settle- 
ment Wednesday 6,000 workers 
returned to their jobs at Plym- 
outh Thursday, 6,900 returned at 
the Briggs plant and 1,700 
resumed work at Dodge. The 
Chevrolet strike at the gear and 
axle plant was settled with equal 
dispatch a week ago Friday and 
Prof. I. L. Sharfman, chairman 
of the department of economics at 
the University of Michigan has 
been selected to act as umpire in 
the dispute. He will decide the 
status of the seven men laid off 
following the sit-down. 


In ‘the case of the disturbance 
at Fisher body plant No. 1, at 
Flint Friday, General Motors is- 
sued the following statement: 


“The strike in Fisher Plant No. 
1 in Flint, called by Local No. 581, 
violates the agreement between 
General Motors Corp. and the 
United Automobile Workers of 
America. The employes quit work 
at 12:10 p. m. today on a de- 
mand affecting approximately 900 
men for day-work vs. piece-work. 
Due to the problem of slow-downs, 
which exists in the day-work part 
of the shop, the local management 
has hesitated to grant the demand 
without adequate protection 
against slow-downs. There were 
no other demands presented. Com- 
promise offers by the Flint man- 
agement were rejected. 

“The International officers, in a 
meeting in Detroit Wednesday, 
were invited to bring the issue to 
Detroit for discussion in accord- 
ance with the Grievance Proced- 
ure, in case no satisfactory settle- 
yg was reached in Flint Thurs- 

ay. 

“Evidently the Local in Flint 
chose direct action without re- 
sorting to the Grievance Proced- 
ure, and the plant is down, throw- 
ing 6,400 men out of work.” 

Observers here feel that respon- 


sible officers in the union are as 
anxious to prevent any wide- 
spread stoppage of work as are 
the employers. They feel that the 
union at present time has more 
to gain through keeping the great- 
est number of men at work as 
possible than it could gain through 
strikes for any cause whatever 
at the present time. On the other 
hand with dealers facing a new 
car shortage at present it is felt 
that factories would be willing to 
make all reasonable efforts to iron 
out disputes and prevent produc- 
tion delays. 


With both sides definitely faced 
with a need for peaceful solutions 
to any problems which may arise 
in the immediate future, observers 
here feel that most disturbances 
will be localized and no serious 
interruptions in production are 
anticipated. Of course, the pres- 
ent sniping tactics disrupt well 
laid plans and complicates output 
all down the line. In spite of this 
production schedules have been 
increased and every effort is be- 
ing made to supply cars to deal- 
ers as quickly as possible in order 
that they will be able to sell while 
the demand still remains high. 

The only ticklish angle in the 
present situation revolve around 
the point of whether or not the 
union can control its own mem- 
bers. Failure of union leaders to 
keep their membership in line 
with their present contracts would 
be the only point which could re- 
sult in serious disturbances in the 
near future. 

Meanwhile, the settlement of the 
six-month strike between AFL 
automobile mechanics and 31 local 
dealers was voted with formal 
contract slated to be signed Friday 
afternoon. It was understood that 
an acceptable substitute for the 
closed shop originally demanded 
by union has been worked out and 
that a compromise lump sum pay- 
ment will be made to discharged 
mechanics whose right to back 
pay was declared by state labor 
relations board. 
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Nash-Kelvinator Plans 


Institute 


DETROIT.—“A great need in 
U. S. business today is better 
salesmanship. Better salesmanship 
will help tremendously in keeping 
goods flowing steadily from pro- 
ducers to consumers, and thereby 
lessening the disastrous depres- 
sion log jams which periodically 
clog U. S. trade and throw so 
many people out of work,” George 
W. Mason, president of Nash- 
Kelvinator Corp. told Kelvinator 
distributors at their annual meet- 
ing this week. Mason at the same 
time announced that his company 
would “start the ball rolling’ to- 
ward this goal by establishing a 
National Salesmen’s Institute, 
described as a ‘“‘school and college 
for salesmen,” for better training 
of selling representatives of the 
Kelvinator Division of his cor- 
poration. 


Announcement was made at the 
annual convention of distributors 
of the Kelvinator Division at De- 
troit this week. At the same time, 
the distributors launched the 
“Silver Jubilee Year of Re- 
frigeration,” which will be cele- 
brated throughout 1939 to mark 
the 25th anniversary of Kelvin- 
ator, pioneer company in the do- 
mestie electric refrigeration field. 


Henry W. Burritt, vice-president 
in charge of Kelvinator division 
sales, pointed out that the Kelvin- 
ator National Salesmen’s Insti- 
tute will be radically different 
from any sales training program 
used by his company in the past. 
It will be broader in many 
respects, and major effort will be 
directed toward the teaching of 
the fundamentals of selling so 
that salesmen will not only be 
better salesmen of Kelvinator 
products, but better able to sell 
any product. 

“A nationally-known business 
figure has been engaged to head 
the National Salesmen’s Institute 


For Salesmen 


as president,” Burritt said. “He is 
Sidney Edlund of New York City, 
author of books on selling and 
business success, teacher, admin- 
istrator, salesman, and former 
head of several companies that are 
known nationally. 

“Untried selling theories will 
not be used,” Edlund told the dis- 
tributors, “and only ideas which 
have been tested and proved 
successful will be included in our 
courses.” 

Headquarters of the Institute 
will be maintained at the Kelvin- 
ator offices in Detroit, it was an- 
nounced. The activity, which was 
enthusiastically endorsed by the 
distributors, will be launched im- 
mediately. Announcement will be 
made next week of the director, 
who will head up the Detroit In- 
stitute office as director under 
Edlund, as will the announcement 
of the regional representatives. 

Three hundred and fifty dis- 
tributors of Kelvinator Division 
of the corporation attended the 
two-day convention. 


Council Asks ICC Defer 





Truck Safety Hearings © 


NEW YORK.—tThe recently or- 
ganized National Council of Pri- 
vate Motor Truck Owners, with 
offices here, this week filed a 
petition with the ICC requesting 
postponement to Feb. 15 of the 
first of truck operation safety 
hearings in nine cities, scheduled 
to begin in Washington Jan. 9. 

More time to gather adequate 
data required under an ICC or- 
der of Oct. 31 is asked by the 
council, which announced it rep- 
resents agricultural and industrial 
owners of 200,000 trucks, “who 
transport or distribute property by 
motor vehicle as an incident to, or 
in furtherance of their business, 
other than the business of trans- 
portation for hire.’ 


New Passenger Car Registrations, 47 States for Oct., 1938-1937 


Figures in this table are supplied by B. L. Polk & Co., New Jersey Motor List Co., and S$ herlock & Arnold 
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New Commercial Car Registrations, 48 States for Oct., 1938-1937 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. 









































- | 3 S 
> oe ° S 
ro] vo 3 ° 3 
STATES slEle| 2 ol3 s|e}a| 3 = : 3 ea 3 STATES 
sis] & Si @el si sits] 8isei5]4 & | s|2]2!]s] 6 
B/ElL 2/2/22) 273] S11 e181 8 1] 212] 8) 8 | 81818] 8] ¢ 
eqlalolata!l atm »=tiot'tmpis| SlSstiateael a oi BIBI se! & 
Total, 4 a 70) 3015, 345) ~~ 72) 1245, 83) 4145, 1081| 16, 21), 4046, 357) 238, 246, 21, 143, 224, 132, 143) 15757) 38 Total, 43 States 
for Saieae” tes 37/142] 62| 8626! 389/81! 4161{ 146] 8420| 2550} 237| 55| 5091/ 288] 826| 249) 56] 227| 410) 51| 209) 32276}'37 for October _ 
Alabama 38) 82; 1 | 52] | mm sy wu 2 im 8) lCG 2) 1) 2) 460/38 Alabama 
= | | 991 | 161! | 210/ 76 3! 1; 247/ 4! 20 1 9 | 2) 933}°37 
‘aab a pa 
New York ’ 21| 65 234) 51’ 4! 136) 7| 244! 102) 8! 1) 434) 136) 35) 33 24; 10; 46) 3) 10) 1604/°38 New York 
oe) 2h! OF 3 ggSs«ine| 399! 13/ 583/ 261/ 10 28 441/ 127 65| 28 23 13° 113° 1! 5) 2888137 
Tennessee 38 | 95 1 9 10) 44| 7| | 112 9 1 4 7 | 1 300)’38 Tennessee 
37 | | 324 3 1| 86 5) 116 58 4 97) | 43 3 8 518}'37 
anaes 3 4 aed ’ : V37_ ad 
Texas 38 300) 21 | 107 | 385) 46, | 3) 314) 10' #18) 5 5 123) 3 sl 123538 Texas 
37 973} 22 | 257] 2] 797] 247] 13! 7 492 17 53/6. 18) 2623] 2935137 To 
Wyomin 38 (| | 2m 5 / a 6 * 24 | | 2 92°38 Wyoming 
’ 37 na = | 16 | 371 18 34! 3 2 1 | 1501'37 
= I Re ‘eiesacl 
Total 4 747/419) 76) 1559] 100) 4923) 1299) 26] 26/5101! 511 306 285 45) 162) 291; 139! 163) 19448/°38 Total 48 States 
ie 3a| fosl 129! 10534| 48498 5080| 166! 10163) 3210| 267| 91 6402 436 979 283 79 264 567  54| 219] 39700/'37 _—_—=—for October _ 
sr 9381 136411077) 97940) 3757| 1045|29965| 1171| 86682/17165| 660| 380 47813) 3492) 6170) 2503) 344) 1695| 2924) 1667| 1977] 309791]’38 Total, 
to Date 37 180|1372|164641 | 7344| 1054/56646| 2122|176867|39147| 4580| 1239(66698| 4856|12273| 3806| 1032| 4762| 5203| 857, 2667) 559046]'37 to Date 


i My wife Ethel says that for 
luxurious living, at reaso I 
rates, there’s nothing in Detroit 
like the Book-Cadillac. It’s not 
“merely a place to stay , it’s 
a place to live enjoyably. All 


rooms are spacious and mod: 
ern. Minimum rate, $3.00. 


Se ae 


HOTEL ~— DETROIT 


W. 0. Seelbach, Manager 
ELC rm alts) 
Management Co., Inc. 
Ralph Hitz, President 
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Averages Reflect 
Steadying Effect 


AUTOMOTIVE NEWS, SATURDAY, DECEMBER 3, 1938 


Motors Offset World Unrest in Street’s Outlook 


dustry. It is pointed out that when 
the industry loses money heavily, 
it nearly always is the result of 
expenditures for the development 


Of Motor Shares of new products. And seldom do 


Special to Automotive News 


NEW YORK.— Although Wall 
Street for the past week or so has 
had other things on its mind, par- 
ticularly developments beyond the 
borders of this country, it still has 
the following convictions regard- 
ing the automotive industry: 

That there is a good strong de- 

mand for new automobiles has 
been fully demonstrated since the 
introduction of new models; 

That this demand will continue 


| 


over into next year, enabling) 


the industry to realize its goal of 
a production for the 1939 model 
period of 30 to 35 percent above 
that of the 1938 season, and 

That earnings of the industry 

for the current quarter and in 
1939 will make even better show- 
ings in relation to previous corre- 
sponding periods than production. 

The Street is quite optimistic on 
the subject of earnings despite the 
growing tax burden. This opti- 
mism no doubt arises out of the 
high respect which Wall Street 
always has held and still holds for 
the management of the motor in- 


New Orders Set 
Record Pace at 


Cadillac-LaSalle 


DETROIT.—A _ sales perform- 
ance that overshadows records for 
the entire run of the 1938 models 
was reported for Cadillac-LaSalle 
this week by D. E. Ahrens, general 
sa‘es manager. 

Ahrens announced customer de- 
liveries during the second 10 days 
of November at 1,411 units. This 
figure is better than any rate for 
a comparative monthly period in 
more than a year. 

“The 1939 models appear defi- 
nitely to be living up to our op- 
timistic expectations,’ Ahrens 
said. “Field surveys testify to an 
enthusiastic public reception of the 
value and beauty represented in 
the cars. Unfilled orders are not 
only ahead of a year ago, but sur- 
pass the volume at the same date 
in the fall of 1936 when Cadillac- 
LaSalle was entering its biggest 
year.” 

The second 10-day customer de- 
livery report brings the total for 
the month thus far in November 
to 2,681 cars. The record is more 
than 28 percent above a year ago. 


Aircooled Wins 


Big White Order 


SYRACUSE, N. Y.—The Air- 
cooled Motor Corp. of Syracuse 
will build 4,500 four-cylinder air- 
cooled engines for the White Mo- 
tor Co. of Cleveland, O., for use 
in light delivery trucks, it was 
announced by Lewis E. Pierson, 
president of the local company. 
The engines are to be manufac- 
tured over a period of 18 months 
to two years, depending on de- 
mand. 

The contract for the purchase 
of the engines was signed this 
week after Robert F. Black, presi- 
dent, and other representatives of 
the Cleveland company, had in- 
spected the Aircooled Motor plant. 

Pierson said the engine to 
be made for the White company 
is a “half-sister” of the four- 
cylinder airplane engine which 
powered the Syracuse endurance 
plane in which Merrill Phoenix 
and Harold Allen set a light air- 
plane record of 106 hours in the 
air last fall. 


Perfect Circle Dividend 

HAGERSTOWN, Ind.—The_ regular 
quarterly cash dividend of 50¢ per 
share on 162,500 shares of common 
stock outstanding is declared by the 
Perfect Circle Co. The dividend is 
payable Jan. 2, 1939, to stock on rec- 
ord Dec. 20, 1938. 


these new products fail to bring 
back the investment with satis- 
factory earnings along with it. 

Automotive stocks have contin- 
ued to back away somewhat from 
recent high levels reached in the 
upswing from earlier this year. 
But there has been no marked 
weakness or selling to call atten- 
tion to the motor shares. As a 
matter of fact, price fluctuations 
in this group have been less 
marked than in some other in- 
dustrial groups. 

The Automotive News stock 
price averages for the latest week 
compare as follows with the week 


preceding and a year ago: 
Last This 
Week Week Change 


Year 
Ago 

24.47 
25.72 
22.78 


24 motors 

10 car-truck cos, 
10 parts-acces. 5 
4 tire-rubbers 29.33 27.58 21.08 


Dividend declarations in the 
past week include the following: 
Perfect Circle, 50 cents, payable 
Jan. 2 to stockholders of record 


| Dec. 20. United Carr Fastener, 10 


cents, payable Dec. 15 to stock of 
record Dec. 8. Briggs & Stratton, 
75 cents, payable Dec. 15 to stock 
of record Dec. 2. Budd Wheel, 
$1.75 on first preferred, payable 
Dec. 31 to stock of record Dec. 17. 

B. F. Goodrich, $1.25 on $5 pre- 
ferred, payable Dec. 31 to stock of 
record Dec. 9. Yellow Truck & 
Coach, $1.75 on its 7 percent pre- 
ferred stock, payable Dec. 23 to 
stock of record Dec. 16. 

Electric Storage Battery, 50 
cents each on common and partici- 
pating preferred stocks, payable 
Dec. 21 to stock of record Dee. 1. 
Raybestos-Manhattan, 25 cents, 
payable Dec. 15 to stock of record 
Nov. 30 


Zink Has Full Control 
Of Hodes-Zink Mfg. Co. 

FREMONT, O.—The sole own- 
ership of the Hodes-Zink Manu- 
facturing Co. now rests with How- 
ard S. Zink, president and gen- 
eral manager, after his acquisition 
of 50 percent of the company’s 
stock that had been held by Mrs. 
Adeline Hodes Miller of Hunting- 
ton, R. I., daughter of A. K. Hodes, 
founder of the company and co- 
owner until his recent death. 

The company is one of the Iarg- 
est manufacturers of fabric auto- 
mobile accessories with plants in 
Fremont, O., and Passaic, N. J., 
employing several hundred work- 
ers. In announcing acquisition of 
control, Zink said that no outside 
capital was involved and that a 
wage increase of 5 percent would 
be given all employes. 


Last Minute Wall Street Wires 


New York, Friday, Dec. 2 (3:30 p. m.)—Although encouraged 
on the one hand by continued optimistic motor sales re- 
ports, the unsettled European situation and light labor 
rumblings tended to trim stock prices. Trading was light, 
with most shares off fractions to 2 points at close. 


Oct. Finance Volume Drops 
9 Percent Under September 


Special to Automotive News 


WASHINGTON.—Dollar volume 
of retail financing of new pas- 
senger automobiles showed a de- 
crease of about 53 percent for the 
month of October compared with 
October, 1937, and a decrease of 
48 percent compared with October, 
1936, according to preliminary 
estimates this week by the depart- 
ment of commerce. Compared with 
September, 1938, there was a de- 
crease of about 9 percent. 

Percentages are based on daily 
average figures with each business 
day of the week weighted accord- 
ing to the relative volume of busi- 
ness as determined by experience 
in the trade. Comparison of Oc- 
tober, 1938, with the same month 
of previous years and the per- 


Buick Sales Up 
During Second 
November Period 


FLINT. — Domestic retail de- 
liveries of Buick motor cars dur- 
ing the second 10 days of No- 
vember totaled 7,246 units, com- 
pared with 6,827 in the preceding 
10 days and with 6,635 in the 
corresponding period of No- 
vember last year, according to 
figures released today by W. F. 
Hufstader, general sales manager. 
This was an increase of 6 percent 
over the Nov. 10 period and of 
9.2 percent over last year. 

Used car sales continued strong, 
Hufstader said, with deliveries 
for the period totaling 9,683 
against 9,166 in the previous 10 
days and with 8,883 in the eor- 
responding period last year. 

The executive said used car 
stocks in the hands of Buick 
dealers are 18 percent lower than 
last year, while deliveries are ex- 
ceeding the 1937 pace. 


AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets, Friday, December 2 


(Furnished by Wm. C. Roney Co., Detroit) 


Last Sale 
Dec. Nov. 
2 2 


1938 


High Low NEW YORK 


46 

284 

2042 
4 


5534 3414 
3454 1254 
2344 9% 

6'2 2 
2534 B54 
1754 3934 
304n 154 
30°, 1642 
37% 2: 

744 

534 


Allis Chalm. 
Amn, C & F 
Amn, Chain 
Auburn Auto 
Bendix Avia. 
Beth. Steel 
Bohn A & B 
Borg-Warner 
Briggs Mfg. 
Budd Mig. .... 
Budd Wheel 
Chic. Yel. Cab 
« Chrysler 
Clark Equip. 
Cleve. Gr. Br. 
Collins & Aik. 
Com. Credit 
* Coml. Inv. T. 
% Contl. Motors 
4 Curtiss-Wright 
>, Curtiss- W. A 
lo du Pont 
2 Eaton Mfg. 
Elec. Auto-Lite 
44 Elec. Stor. Bat. 
4 Evans Prod. 
2 Federal Mtr. 
4 Firestone T & R 
4 Gen. Elec. 41 
25'4 Gen. Mtrs. 
Goodrich 
Goodyear 
; Graham-Paige 
Hayes Body 
Houd.—Hersh. 
§ Hudson Mtr. 
» Hupp Mtr. 
Inter. Harv. 
Johns-Manville 
L-O-F 


4834 


22 
71, 
25534 
3044 
2854 
614 
4'. 
914 


3% 
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Last Sale 
Dec. Nov. 
2 @ 


1938 


High Low NEW YORK 


16 


15% 
8 Motor Wheel 
_ Murray r 


3214 Mack Trucks 


Midland Steel 2638 
.14 


Pacific Mills 
4 Packard 
4 Reo Motor 
4 Republic Steel 
4 Socony Vac. 
Sparks-With. 
4 Spicer Mfg. 
6 Stewart-Warn. 
4 Studebaker 
Thermoid Co. 
Thomp. Prod. 
Timk.-Det, Axle 
14 Timken Roll. B. 
1% U. S. Ind. Alco. 
U. S. Rubber 
West’ house 114 ale 
White Motors 1134 
4 Willys 2l4 
Yellow Truck 17% 
Young S & W 185, 


CHICAGO 

Asbestos Mfg. 

; Bendix Avia. 

» Borg-Warner 
Houd.-Hersh. B 

Modine Mfg. 

Perfect Circle 

» Pines Winter. 

4 Woodall Ind. 


DETROIT 

6 Hoover B. B. 
% Motor Wheel 

Murray Corp. 
Penin Metal 


!centage changes from September 
to October in past years are shown 
below. 

Comparisons of October, 1938, 
with the Same Month of 
Previous Years 

October, 1938, was 
lower than October, 

lower than October, 
lower than October, 
lower than October, 
lower than October, 

higher than October, 
lower than October, 

31.6% Zo lower than October, 1930 

61.1% lower than October, 1929 

September-October Changes 
Percentage Change from Sept. 
October, 1938— 8.9 
October, 1937—21.1 
October, 1936—30.3 
October, 1935—17.5 
October, 1934—12.7 
October, 1933—15.3 
October, 1932—23.3 
October, 1931—22.1 
October, 1930—19.2 
October, 1929—23.1 


Estimates are based upon fig- 
ures reported to the bureau of 
census by a sample group of large 
finance companies in continuous 
operation since 1929. The dollar 
volume of these organizations rep- 
resents over three-fourths of the 
automobile finance business writ- 
ten by all finance companies re- 
porting to the bureau, it is stated. 


Steel Rate 61% 


In Youngstown 


1937 
1936 
1935 
1934 
1933 
1932 
1931 


52.9% 
48.1% 
29.1% 
28.5% 
18.9% 
74.5% 

4. 9% 


YOUNGSTOWN, O.— Youngs- 
town district steel output will re- 
main unchanged at 61 percent 
this week while continued good 
automotive business is reported 
by the major mills. Of 83 open 
hearth furnaces, 54 will continue 
active. 

Youngstown Sheet & Tube 
dropped one unit, giving it 14 
furnaces of 24, and Carnegie IlLli- 
nois added one at Farrell, giving 
corporation 23 active units of 30 
at two plants in the district. Re- 
public continues with 13 of the 
23 open hearths and Sharon Steel 
with four of six units. 

Although finishing department 
operations will decline slightly, 
steel production at the Lorain 
plant of the National Tube Co. 
this week will continue at the 
high level maintained last seven 
weeks. Three blast furnaces and 
10 open hearths are scheduled 
and Bessemer converter will run 
at 50 percent. 


Steel Output Rate Set 
At 60% Currently 


NEW YORK.—tThe operating 
rate of steel companies having 98 


percent of the steel capacity of 


the industry will be 60.7 percent 
of capacity for the week begin- 
ning Nov. 28, compared with 61.9 
percent one week ago, 56.8 percent 
one month ago and 29.6 percent 
one year ago. 

This represents a decrease of 1.2 
points or 1.9 percent from the pre- 
ceding week. 


Humphrey Appointed 


MIAMI, Fla. (UTPS). — Smith 
Humphrey has been eupcintes man- 
ager of the Goodyear Service Store 
here. He succeeds L. Heidacher 
who has been transferred to the Good- 
year district o...ce in Jacksonville. 


Survey Shows 
Wholesalers’ 
Trend in 1938 


WASHINGTON. — Dollar sales 
of 924 automotive wholesalers in- 
creased 2.9 percent in the second 
quarter over the first quarter of 
1938, but were 38.9 percent less 
than sales for the second quarter 
of 1937, the department of com- 
merce announced this week. 

These 924 automotive whole- 
salers, it is stated, are identical 
establishments accounting for 33 
percent of the total business of all 
service and limited-function auto- 
motive wholesalers in 1935, the 
latest year covered by a regular 
business census. Considering the 
year 1937 as a whole, their sales 
were 10.8 percent above 1936, and 
44.9 percent higher than for 1935. 

Sales Up 93% 

In addition to the 924 whole- 
salers, 509 sales branches, owned 
by manufacturers of automobiles 
and equipment and operated pri- 
marily for the disposal of their 
products, are included. Sales of 
these branches increased 9.3 per- 
cent in the second quarter over 
the first quarter of this year, ac- 
cording to the report, but were 
46.3 percent under the total for 
the corresponding period of 1937. 
Their sales for the year 1937 asa 
whole, were 14.8 percent above 
1936, and 43.5 percent higher than 
for 1935. 

Of the 924 wholesalers, 64 are 
engaged primarily in distributing 
automobiles and other motor ve- 
hicles, 823 in the automotive 
equipment business and 37 spe- 
cialize in tires and tubes. 

Dollar Sales Increase 

Dollar sales of automotive 
equipment houses and of distrib- 
utors of tires and tubes increased 
14.2. percent and 8.8 percent, 
respectively, in the second quarter 
over the first quarter of this year, 
while the business of automobile 
and other motor vehicle estab- 
lishments was off 6.4 percent. 
Sales of all classes of establish- 
ments show decreases when the 
second quarter of 1938 is com- 
—_ with the same period of 


a 
“A Word in Edgewise’’, a regular fea- 
ture by George M. Slocum, offers a 
unique viewpoint from the motor world. 
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MORE BRAKE 
LIFE.... 


WITH NICKEL CAST IRON DRUMS 


Among the marvelous hidden 
values in automobiles presented 
at the National Auto Show one 
improvement contributes complete 
freedom from usual service prob- 
lems. We refer to the widespread 
use of iron brake drums cast from 
a special composition containing 
Nickel. Prominent user of such 
brake drums is Pontiac, whose ’39 
models feature alloy cast iron 
drums exclusively. Reasons for 
the adoption of this improved ma- 
terial are manifold. First, this al- 
loy mates better with modern 
brake linings, resulting in longer 
life for both lining and drum con- 
tact surface. More important, this 
Nickel alloy iron provides better 
resistance to high temperatures, 
assures safer stops at high speeds 
or in emergencies. This character- 
istic also insures long life of drum 
contacting surfaces despite pun- 
ishment of high temperature ef- 

fects and abra- | 
sion from lining. | 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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The Year 193s is on the way out 


and most of us in the automobile business will kiss 
it “goodby” without a single regret. A wise man, 
however, profits by experience and if this year 
1938 has not taught us that the automobile dealers 
of America cannot depend entirely on the sale of 
new motor vehicles for their profits, then we 
might as well admit we are too dumb to learn! 
* * * 

As far back as 1934, Automotive News began to 
preach the necessity of the dealer paying more 
attention to his service and lubrication depart- 
ments. We do not claim we were smart enough to 
discover this but our contacts with dealers in the 
field and in our daily mail, told us that dealers 
would have to get their houses in order, to meet 
just the kind of a year that swept down on us 
in this year of our Lord, 1938. 

* * * 


Some dealers, and some manufacturers for that 
matter, thought we were wrong. They said the 
dealer should stick to his knitting, which was 
trading new cars for old ones and trying to lose 
as little as possible on the car he took in trade. 
They said the service department could not be 
made a big profit-maker and so far as gas, oil 
and lubrication, they were willing to leave it to 
the oil station on the next corner! 

* * * 


Some dealers and manufacturers, however, be- 
lieved what we were preaching and began putting 
their houses in order. They improved their service 
departments so that they not only attracted a 
major share of the service on the line they were 
selling but even made a bid for work from com- 
petitive lines. They put in attractive service de- 
partments and accessory displays, with equip- 
ment for efficient lubrication, brake testing, motor 
analysis, light adjustments and body and paint 
work. Then through direct mail, newspaper adver- 
tising and telephone calls they made their service 
department mean just what it said: S-E-R-V-J-C-E 
to their customers! 

+ * se 


What happened? Well you know the answer 
without our repeating it here. They built good- 
will which is the most valuable asset any dealer 
can have, so that their old customers, both for new 
and used cars, came back when they bought 
again. 

a « ” 

And then they discovered a most amazing thing 
—they discovered that service and lubrication de- 
partments can be made to pay a major portion of 
the overhead IF these departments are properly 
developed! 

* a * 

Then came this year “1938” when sales plum- 
meted to less than half of 1937 in all lines of cars 
and when the best dealers, and the most prosper- 
ous, began to look at red figures in their new as 
well as their used car operations. 

* * * 


Then it was that the lesson was driven home— 
that those good dealers who had taken proper 
steps to develop their service and lubrication de- 
partments found they were making a PROFIT! 
Even the stories of these successful operations 
which we have printed continuously in Automo- 
tive News were sometimes questioned by the die- 
hards who, like the old farmer when he first saw 
a giraffe, refused to believe “there was any such 
kind of an animal!” 


Detroit, December 3, 1938. 





AN EDITORIAL ANNOUNCEMENT 
—let’s talk turkey on this “more 
§ § S for Dealers” subjeet! 


Now we might as well get right down to cases, 
too, on a new Section of Automotive News, which 
we hope to put in your hands, and which we hope 
will reach the hands of every good dealer’s service 
manager in the United States, beginning in Janu- 
ary, 1939. 

* * * 

It is not a new publication but it is a fulfillment 
on the part of Automotive News of a definite ob- 
ligation which rests on us alone, to foster and pro- 
tect the interests of the motor vehicle dealer. We 
would be traitors to the cause if we did not con- 
tinue to meet the challenge of enemies who are 
attacking the livelihood of the motor vehicle deal- 
ers of the United States. In this particular in- 
stance, it is the inroads which the super-stations, 
the independent garages and the back-alley “ga- 
rages” are making on the legitimate merchants 
who have made their livelihood possible. 

* * * 


Automotive News is prepared to prove the 
statement that there is no publication in America 
today, devoted exclusively to the promotion of the 
automobile dealer’s service and lubrication de- 
partments. There are many good papers with 
large circulation (whether free or otherwise) 
which pretend to straddle-the-fence, and attempt 
to withhold from their right hand what their left 
is doing. Automotive News has no such obligation 
because it has for 14 years served only the vast 
interests of the franchised automobile and truck 
dealers of the United States. 

* * * 


We propose therefore to fulfill our obligation 
and to answer this challenge by publishing in 
January, not a new publication, but a complete 
and separate section of Automotive News which 
will be devoted exclusively to the promotion of 
the dealer’s service and lubrication departments 
and which we hope will become a looked-forward- 
to monthly visitor by every dealer’s service man- 
ager in the country. 

* * * 

Because we believe “One picture is as good as 
a thousand words” we propose to make this entire 
section 90% pictures and 10% descriptive matter. 
It will show, in LIFE Magazine style, not only how 
to make the major service and lubrication opera- 
tions on all American passenger cars and trucks 
but it will, in addition, picture mechanical short- 
cuts, proper displays and ideas of promotion which 


27 


can only mean “More Dollars for Dealers”! 
* * * 

We hope this new section (which every sub- 
scriber to Automotive News will receive without 
extra cost) will come to be the little bible of the 
dealer’s service department just as the regular 
weekly news section of Automotive News is the 
bible of the dealer and his salesmen in the front 
office. 

+ * * 

We, as editors of this new section are, we hope, 
modest enough to realize our limitations. We shall 
count on you who are in the shops and on the 
benches to guide our footsteps. We are wide open 
for your suggestions as to what you want and 
what you would like to see in the new section and 
we will especially appreciate at this time letters 
from you making suggestions, comments or criti- 
cisms on the ideas which we are trying to in- 
corporate. 

Cordially yours, 


The Editors of Automotive News. 
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DEALERSHIP MORE VALUABLE 
THIS YEAR THAN EVER 4 
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1939 PLYMOUTH! “so beautiful you won’t believe | 

it’s a low-priced car!” Lavish new luxury...longer wheelbase... i 
new High-Torque engine performance...new perfected Remote tthe 
Control shifting...New All-Silent Auto-Mesh Transmission... | in 
to mention just a few new engineering advances! Plymouth sets | thi 
a new pace for 1939! rec 
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1939 DODGE! a triumph of Dodge’s 25 years of new engineering advantages packed into it than any new the 
fine car building! An entirely new and greater Dodge... model Dodge has ever offered America! Yet Dodge prices om 
more beautiful, more luxurious...roomier...and with more are as much as $55 less than last year! get 
ins 
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1939 DODGE TRUCKS! Bigger values...larger 
cabs...rust-proofed sheet metal...rust-proofed cabs and bodies 
...new styling...now made possible in the lowest price field by 
Dodge advances in truck building! For 1939—a complete line 
of 4—%—1—1%—2 and 3-ton Dodge trucks, priced with the 
lowest! Mammoth new Dodge truck plant enables Dodge to 
produce low-priced trucks, built to cost less to own and operate! 








